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COLLEGE OF ARTS & SCIENCE

The College of Arts & Science aspires to achieve a position of international distinction by
offering outstanding quality academic programmes in the areas of humanities and sciences, with
excellence in research responsive to the needs of the community, enabling students to meet the
global challenges faced by modern organisations. The College currently awards bachelor's degrees
in two majors: Mass Communication & Public Relations, and Interior Design. The postgraduate
programme available leads to a master's degree in Mass Communication and Public Relations.
Furthermore, to foster intellectual enrichment and promote students’ development in the areas
of mathematical sciences, foreign languages, Arabic language and literature, and other domains
within the humanities, the Department of Mathematical Sciences, Languages and General Studies
offers a variety of courses to serve all university students.

The College continues to enhance the quality of education in its academic programmes by
constantly monitoring and evaluating the effectiveness of the teaching/learning process,
and periodically reviewing its academic programmes, taking into consideration the results of
benchmarking, market needs analysis and stakeholders' feedback. Moreover, the College maintains
a good relationship with the relevant industries which enhances training and job opportunities for
the College graduates. The College also encourages the students and staff to engage in various
co-curricular, extra-curricular and research activities to focus on and highlight academic and
intellectual issues that are relevant both to the students and the Bahraini society. To consolidate
the value and effectiveness of these activities, the College has established different cooperation
ties with cultural and professional bodies and organisations inside and outside Bahrain.

Our vision is:

To aspire to achieve a position of international distinction by offering outstanding quality
programmes in the areas of humanities and sciences, with excellence in research responsive to
the needs of the community.

Our mission is:

To provide excellence in teaching and research in a stimulating learning environment conducive
to creativity and innovation. The College is committed to producing competent graduates in the
field of humanities such as journalism, media, public relations and languages with an emphasis
on quality research in these areas. It also offers cutting-edge courses in science disciplines to
prepare students to meet the global challenges faced by modern organizations. In the field of
interior design the College produces designers with the highest level of skills, creativity and
adaptability.
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Our goals are to:

= Produce well-rounded graduates in the field of humanities and science who are able to meet
new challenges and responsibilities in a technology driven society.

. Motivate students to explore various academic interests and acquire diverse learning and
research skills.

= Help students to acquire transferable skills needed in their professional life.
= Develop students’ critical, creative and analytical thinking and problem solving skills.
. Encourage quality research among faculty and students.

= Enhance the quality of education by constantly monitoring teaching/ learning effectiveness
and periodically reviewing College programmes.

Deciding on a degree or programme is a personal choice - it's about choosing the right programme
for you; your interests, your future.

Whether you're venturing into a new area of study or looking to build upon your experience and
knowledge in a particular field, Ahlia University offers a range of undergraduate and postgraduate
degrees and programmes, diplomas and non-award programmes.

Discover more about your programme, semester intake and entry requirements from the list below.

COURSE DIRECTORY




BACHELOR'S DEGREE IN
INTERIOR DESIGN (BSID)

Overview

The Bachelor's Degree in Interior Design at Ahlia University aims to attract imaginative students
from varied study backgrounds, ages, gender, and nationalities to develop their knowledge,
skills and attributes transform them into professional innovators in the interior design of
built environments. The programme introduces an integrated design approach of the interior
space as a holistic environment composed of physical space, along with the people and the
surrounding furniture, objects, activities & interactions within this space. In stimulating studio-
based educational environments, students are taught, learn, and work collaboratively to gain
the design experiences of several types of interior environments. In the studios the students
are supported by theoretical, historical and technical knowledge and practice; in a teamwork
environment the students cultivate their oral, written and visual communication skills. In order
to meet the industry demands, our students are empowered by problem solving, critical intellect
and futuristic thinking skills. Associated with self-development, teamwork and leadership, our
graduates are resourceful in a wide spectrum of design fields including interiors architecture,
furniture, gardens, T.V & theater set design, exhibitions & event planning. Additionally, their
awareness on sustainability and the socio-cultural issues on Green Design can qualify them to
deal creatively with the challenges of human health, lifestyles and communities’ development in
Bahrain and beyond.

= The programme is of 4 years duration

= The programme is taught in English Language

= The programme consists of 134 credit hours covering 45 courses
= The programme is accredited by Higher Education Council.

= The programme achieved "Adequate Progress” in (2019) by the Education and Training
Quiality Authority.
= The BSID programme is in process to be placed on the National Qualifications Framework

(NQF)

= The programme offers a great opportunity for self-development through internship

Programme Aims:
The aim of Interior Design programme is to:

= Toequip learners with depth and breath of knowledge and skills to express competence in
the field of interior design in accordance with local, regional, and international standards.

= To equip leaners with transferable skills to respond to global challenges such as climate
change and unexpected pandemics while maintaining aesthetics and functional design
outcomes.

= To equip learners with practical abilities in conceptualization, holistic design, and project
communication with professionals and clients.

= To empower learners to successfully pursue careers as interior designers motivated to
engage in research and sustainable life-long learning in ways that serve the societal needs.
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PROGRAMME COMPONENTS

COURSE TYPE
UNIVERSITY REQUIREMENTS 20
COLLEGE REQUIREMENTS 12
PROGRAMME REQUIREMENTS 84
PROGRAMME ELECTIVES 6
INTERNSHIP 3
HUMANITIES AND SOCIAL SCIENCES 3
FREE ELECTIVES 6
TOTAL 134

Humanities and
Social Sciences

Internship

Programmer Electives

2%

4%

NO. OF CREDIT-HOURS

NO. OF COURSES

Free Electives

9%

63%

15% University Requirements

College
Requirements

Programme
Requirements
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UNIVERSITY REQUIREMENTS INTD | 309 | BUILDING INFORMATION MODELING (BIM)! 3
COURSE CODE COURSE TITLE NO. OF CREDIT-HOURS INTD | 311 | INTERMEDIATE RETAIL INTERIOR DESIGN STUDIO 3
ARAB | 101 | COMPOSITION FOR NATIVE SPEAKERS OF ARABIC | 3 MAKT | 201 | PRINCIPLES OF MARKETING 3
ENGL | 101 | ACADEMIC ENGLISH | 3 INTD | 313 | DESIGN&SOCIETY 3
ITCS | 101 | INTRODUCTION TO COMPUTERS & IT 3 INTD | 314 | COLORININTERIOR DESIGN 3
ENGL | 102 | ACADEMIC ENGLISH I 3 INTD | 319 | LIGHTING IN INTERIOR ENVIRONMENTS 3
HUMR | 1201 | PRINCIPLES OF HUMAN RIGHTS - INTD | 329 | BUILDING INFORMATION MODELING (BIM) I 3
wisT | 121 | MODERN HISTORY OF BAHRAIN 3 ETHC | 394 | ETHICS AND PROFESSIONAL PRACTICE IN INTERIOR DESIGN 3
StaT | 101 | INTRODUGTION TO STATISTICS 3 INTD | 403 | WORKING DRAWING & DOCUMENTATION 3
TOTAL 7 COURSES 20 CREDIT-HOURS INTD | 404 | ADVANCED EDUCATIONAL INTERIOR DESIGN STUDIO 3

INTD | 406 | ENVIRONMENTAL CONTROL SYSTEMS 3

COLLEGE REQUIREMENTS INTD | 417 | ADVANCED HEALTHCARE INTERIOR DESIGN STUDIO 3
COURSE CODE COURSE TITLE NO. OF CREDIT-HOURS IDRM | 498 | RESEARCHMETHODS IN INTERIOR DESIGN 3
MATH | 103 | MATHEMATICSI INTD | 499 | PROJECTIN INTERIOR DESIGN 3

3
MATH 104 | MATHEMATICS I 3 TOTAL 28 COURSES 84 CREDIT-HOURS
ENGL 201 | ACADEMICENGLISH Il 3

PROGRAMME ELECTIVES
ENGL 202 | ACADEMIC ENGLISH IV 3
TOTAL 4 COURSES 12 CREDIT-HOURS COURSE CODE COURSE TITLE NO. OF CREDIT-HOURS
INTD 312 | HUMANFACTORS INDESIGN 3
e REQUIREMENTS INTD 315 | GARDEN & LANDSCAPE DESIGN 3
COURSE CODE COURSETITLE NO. OF CREDIT-HOURS INTD 316 | DIGITAL PRESENTATION & COMMUNICATION 3
INTD 100 | ENGINEERING DRAWING 3 INTD 317 | FURNITURE DESIGN 3
INTD 102 | INTRODUCTION TO DESIGN 3 INTD 339 | HISTORIC RESTORATION 3
INTD 104 | INTERIOR DESIGN DRAWING 3 INTD 342 | ISLAMIC ART & DESIGN 3
INTD 105 | THEORY OF INTERIOR DESIGN 3 INTD 412 | DESIGN PSYCHOLOGY 3
MAGT 121 | FUNDAMENTALS OF MANAGEMENT 3 INTD 413 | SUSTAINABLE DESIGN 3
INTD 205 | PRESENTATION & RENDERING TECHNIQUES 3 INTD 415 | ACOUSTICS 3
INTD 207 | MATERIALS IN INTERIOR DESIGN 3 INTD 427 | SIGNAGE & WAYFINDING SYSTEMS 3
INTD 212 | ELEMENTARY RESIDENTIAL INTERIOR DESIGN STUDIO 3 INTD 429 | KITCHEN & BATHROOM DESIGN 3
INTD 213 TEXTILES FOR INTERIOR DESIGN 3 INTD 430 | TRADITIONAL INTERIOR ARCHITECTURE 3
INTD 214 | SOFTWARE TECHNOLOGIES FOR INTERIOR DESIGN 3 INTD 435 | EXHIBIT DESIGN AND INSTALLATION 3
INTD 215 | DIGITAL VISUALIZATION IN INTERIOR DESIGN 3 TOTAL ANY TWO OF THE ABOVE COURSES 6 CREDIT-HOURS
INTD 216 | ELEMENTARY COMMERCIAL INTERIOR DESIGN STUDIO 3
INTD 217 | HISTORY OF INTERIOR DESIGN 3
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INTERNSHIP DETAILED STUDY PLAN (BSID)

FIRST YEAR (33 CREDITS)

COURSE CODE COURSETITLE NO. OF CREDIT-HOURS
FIRST SEMESTER
INTR ‘ 470 ‘ BSID INTERNSHIP 3
COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
TOTAL 1 COURSE 3 CREDIT-HOURS
ITCS 101 | INTRODUCTIONTO COMPUTERS & IT 2 2 3
(ENGL 052 AND ENGL
HUMANITIES AND SOCIAL SCIENCES ENGL 101 | ACADEMIC ENGLISHI 3 0 3 055) OR PASSING
PLACEMENTTEST
ol et S CURSETTIE ok Lor o ol ARAB 101 | COMPOSITION FOR NATIVE SPEAKERS OF ARABIC | 3 0 3 oS oSG
MATH 103 | MATHEMATICS | 3 0 3 PLACEMENTTEST
ANTH 101 | INTRODUCTION TO ANTHROPOLOGY
INTD 100 | ENGINEERING DRAWING 1 4 3
ARAB 102 | COMPOSITION FOR NATIVE SPEAKERS OF ARABIC II INTD 111 | BASIC DESIGNI 1 4 3
ARAB 201 | INTRODUCTION TO MODERN ARABIC LITERATURE TOTAL PER SEMESTER 18
CHIN 101 | INTRODUCTION TO CHINESE |
SECOND SEMESTER
cuLT 101 | INTRODUCTION TO CULTURE
cut | 102 | IsLAMIC CULTURE COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
ENGL 102 | ACADEMIC ENGLISH II 3 0 3 ENGL 101

ENGL 215 | READINGS IN ENGLISH LITERATURE

ENGL 216 | READINGS LITERATURE Il

ENGL 218 | WORKPLACE WRITING SKILLS

ENGL 221 | INTRODUCTION TO TRANSLATION

ETHC 391 | ETHICS AND PROFESSIONAL PRACTICE IN BUSINESS

ETHC 392 | ETHICS AND PROFESSIONAL PRACTICE IN IT AND ENGINEERING

ETHICS AND PROFESSIONAL PRACTICE IN MASS COMMUNICATION
AND PUBLIC RELATIONS

ETHC 394 | ETHICS AND PROFESSIONAL PRACTICE IN INTERIOR DESIGN

MATH 104 | MATHEMATICS I

INTD 112 | BASICDESIGNII

INTD 113 | COLOUR AND RENDERING TECHNIQUES
MAGT 121 | FUNDAMENTALS OF MANAGEMENT

TOTAL PER SEMESTER 15

SECOND YEAR (37 CREDITS)

FIRST SEMESTER

MATH 103
INTD 111

[ N
o ~ M O
W W w w

ETHC 393

FREN 101 | FRENCHI

W W W W wWwwWwwWwwWwwWwwWwwWwWwwWwwWw W W W W wWwwwwwowowwow

COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
FREN | 102 | FRENCHI STAT | 101 | INTRODUCTIONTO STATISTICS 3 | o | 3 |MIHOSIIORPASSING
GREM | 101 | GERMANLANGUAGE & CULTURE| ENG | 201 | ACADEMIC ENGLISH Il 3 | 0| 3 ENGL 102
GREM 102 | GERMAN LANGUAGE & CULTURE Il INTD 214 | SOFTWARE TECHNOLOGIES FOR INTERIOR DESIGN 1 4 3 INTD 112
HIST 101 | MODERN HISTORY OF THE MIDDLE EAST & NORTH AFRICA INTD 218 | MATERIALS AND FINISHES IN INTERIOR DESIGN 2 0 2
IREL 101 | INTERNATIONAL RELATIONS INTD 219 | HISTORY OF ARCHITECTURE, ART, AND DESIGN 2 0 2
KORN 101 | INTRODUCTION TO KOREAN LANGUAGE | INTD 220 | RESIDENTIAL INTERIOR DESIGN STUDIO 1 4 3 INTD112
KORN 102 | INTRODUCTIONTO KOREAN LANGUAGE Ii INTD 224 | INTERIOR LIGHTING AND ACOUSTICS 3 0 3 INTD 100
LAW 101 | INTRODUCTION TO LEGAL SYSTEMS & LEGAL REASONING TOTAL PER SEMESTER 19
PHYC 101 | INTRODUCTION TO PSYCHOLOGY SECOND SEMESTER
SoCl | 101 | SOCIOLOGY! COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
socl 102 | SOCIOLOGY I HUMR | 101 | PRINCIPLES OF HUMAN RIGHTS 2| o] 2
SPAN 101 | INTRODUCTIONTO SPANISH I HIST 121 | MODERN HISTORY OF BAHRAIN 3 0 3
SPAN 102 | INTRODUCTION TO SPANISH II 3 ENGL 202 | ACADEMIC ENGLISH IV 3 0 3 ENGL 201
TOTAL ANY ONE OF THE ABOVE COURSES 3 CREDIT-HOURS INTD 228 TEXTILES FOR INTERIOR DESIGN 2 0 2 INTD 218
INTD 229 | THEORY OF INTERIOR DESIGN 2 0 2 INTD 219
FREE ELECTIVES INTD 230 | DIGITAL VISUALIZATION IN INTERIOR DESIGN | 1 4 3 INTD 214
INTD 240 | RETAIL INTERIOR DESIGN STUDIO 1 4 3 INTD 220

STUDENT CAN TAKE ANY TWO COURSES (6 CREDIT-HOURS) AS FREE ELECTIVES
( ) TOTAL PER SEMESTER

10 COURSE DIRECTORY COURSEDIRECTORY 11




THIRD YEAR (37 CREDITS)

FIRST SEMESTER

FOURTH YEAR (27 CREDITS)

FIRST SEMESTER

COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
Q COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
INTD 306 | BUILDING SYSTEM & INTERIOR CODES s 0 s INTD 218 INTD 403 | WORKING DRAWING & DOCUMENTATION 1 4 3 INTD 306
INTD 309 | BUILDING INFORMATION MODELING (BIM) | 1 4 3 INTD 230 INTD 413 | SUSTAINABLE DESIGN 3 o 3 INTD 320
INTD 318 | BAHRAINTRADITIONAL INTERIOR DESIGN 2 0 2 INTD 420 | HEALTHCARE INTERIOR DESIGN STUDIO 1 4 3 INTD 340
ETHC 394 AND
INTD 320 | HOSPITALITY INTERIOR DESIGN STUDIO 1 4 3 INTD 240 IDRM 498 | RESEARCH METHODS IN INTERIOR DESIGN 3 o 3 ESK"SPTLSE'QE EODFI TAsT
INTD 328 | FURNITURE DESIGN AND DETAILS 1 4 3 INTD 218 MAGT 121 AND
MAGT 416 | PROJECT MANAGEMENT 3 0 3 | COMPLETION OF AT
INTD 3XX | MAJORELECTIVE X X 3 LEAST 90 CREDITS
TOTAL PER SEMESTER 17 TOTAL PER SEMESTER 12
SECOND SEMESTER SECOND SEMESTER
COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
INTD 327 | DESIGN AND SOCIETY 2 0 2 INTD 240 INTD 499 | PROJECTIN INTERIOR DESIGN 0 6 3 IDRM 498
INTD 340 | EDUCATIONAL INTERIOR DESIGN STUDIO 1 4 3 INTD 320 INTD 4XX | Major Elective Il X X 3
MAGT 121 AND
INTD 350 | DIGITAL VISUALIZATION IN INTERIOR DESIGN Il 1 4 3 INTD 230 MAGT 424 | Entrepreneurship & Innovation 3 0 3 | COMPLETION OF AT
LEAST 90 CREDITS
ETHICS AND PROFESSIONAL PRACTICE IN INTD 311 AND )
ETHC 394 | |NTERIOR DESIGN 3 0 3 CLCE)/I_\\ASP_II_.EZIgsE%I-'lg XXXX XXX | Free Elective Il X X 4
XXXX XXX | FREE ELECTIVE | X X 3 TOTAL PER SEMESTER 12
HU/SS | XXX | HUMANITIES & SOCIAL SCIENCES 3 0 3
TOTAL PER SEMESTER 17 PROGRAMME ELECTIVES
COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
SUMMER SEMESTER
INTD 312 | HUMAN FACTORS IN DESIGN 3 0 3 INTD 220
COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE INTD | 315 | GARDEN & LANDSCAPE DESIGN 1] 4 3 INTD 220
COMPLETION OF AT
INTR ‘ 470 ‘ BSID INTERNSHIP ‘ 0 ‘ 0 ‘ 3 | LEAST90CREDITS INTD 329 | BUILDING INFORMATION MODELING (BIM) II 1 4 3 INTD 309
AND MINIMUM CGPA 2
TOTAL PER SEMESTER 3 INTD 343 | DIGITAL PRESENTATION AND COMMUNICATION 1 4 3 INTD 214
INTD 412 | DESIGN PSYCHOLOGY 3 0 3 INTD 229
INTD 419 | INTRODUCTION TO VIRTUAL REALITY 2 2 3 INTD 350
INTD 427 | SIGNAGE & WAYFINDING SYSTEMS 2 2 3 INTD 327
INTD 435 | EXHIBIT DESIGN AND INSTALLATION 2 2 3 INTD 320

*BSID students take one major elective at the 300-level and one major elective at the 400-level with the caveat that if the
student elects a theoretical course (3-0-3) at the 300-level, it is incumbent on the BSID student to take a practical course
[(1-4-3) (2-2-3) | at the 400-level; conversely, if the student elects a practical course [(1-4-3)(2-2-3) | at the 300-level, it is
incumbent on the BSID student to take a theoretical course (3-0-3) at the 400-level.

12 COURSE DIRECTORY COURSEDIRECTORY 13
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BACHELOR'S DEGREE IN
MASS COMMUNICATION AND PUBLIC RELATIONS (BSMCPR)

Overview

The Bachelor's Degree in Mass Communication & Public Relations (BSMCPR) aspires to produce
highly competent communicators who apply critical thinking to solve public relations issues and
demonstrate ethical and professional behaviour.

In minting socially responsible communication professionals capable of competently employing
a broad range of media and technologies available for disseminating messages and images to
various publics, the Department enables students to explore media related issues from many
points of view with the aim to instil a creative thought process requiring both inquiry and critical
thinking.

Graduates from the programme have the opportunity to work in radio, television and the press
or public relations. They can either establish their own offices or work in the private and public
sectorsinareassuchaspublicrelations, implementation, and commercial activities. Additionally,
they have the opportunity to be instructors in universities after continuing their higher studies.

Programme Facts:

= The programme is of 4 years duration

= Thelanguage of instruction is approximately 60% Arabic - 40% English.
= The programme consists of 134 credit hours covering 45 courses

= The programme is accredited by Higher Education Council.

= The programme achieved “Adequate Progress” in (2019) by The Education and Training
Quality Authority.

= The BSMCPR programme is in process to be placed on the National Qualifications
Framework (NQF).

= The programme offers a great opportunity for self-development through internship.

Programme Aims:
The aim of the programme is to:

= Help the students to gain knowledge, background, and practical skills in the field of Mass
Communication and Public Relations.

= Provide students with both theoretical and practical knowledge

= Give students a great opportunity for self-development through practical professional
work and internship.

COURSE DIRECTORY
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PROGRAMME COMPONENTS

COURSE TYPE NO. OF CREDIT-HOURS NO. OF COURSES

UNIVERSITY REQUIREMENTS 20 7
COLLEGE REQUIREMENTS 12 4
PROGRAMME REQUIREMENTS 78 26
PROGRAMME ELECTIVES 12 4
INTERNSHIP 3

HUMANITIES AND SOCIAL SCIENCES 3

FREE ELECTIVES 6 2

TOTAL 134 45

Humanities and
Social Sciences 276

4%, FreeElectives

Internship 16% University Requirements

Programmer Electives

o, College
9% Requirements

Programme
o,
58% Requirements

COURSE DIRECTORY
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LIST OF COURSES

UNIVERSITY REQUIREMENTS

COURSE CODE

ARAB 101
ENGL 101
ITCS 101
ENGL 102
HUMR 101
HIST 121
STAT 101
TOTAL

COURSE TITLE
COMPOSITION FOR NATIVE SPEAKERS OF ARABIC |
ACADEMIC ENGLISH |
INTRODUCTION TO COMPUTERS & IT
ACADEMIC ENGLISH Il
PRINCIPLES OF HUMAN RIGHTS
MODERN HISTORY OF BAHRAIN
INTRODUCTION TO STATISTICS
7 COURSES

COLLEGE REQUIREMENTS

COURSE CODE

MATH 103
MATH 104
ENGL 201
ENGL 202
TOTAL

PROGRAMME REQUIREMENTS

COURSE CODE

MCPR 101
MAGT 121
PREL 121
ARAB 201
MAKT 201
MCPR 232
ITMS 205
MCPR 206
MCPR 243
PREL 268
SOCl 101
ETHC 397
MASC 309
MASC 310

COURSE DIRECTORY

COURSETITLE
MATHEMATICS |
MATHEMATICS Il
ACADEMIC ENGLISH I
ACADEMIC ENGLISH IV
4 COURSES
COURSE TITLE

INTRODUCTION TO COMMUNICATION
FUNDAMENTALS OF MANAGEMENT
INTRODUCTION TO PUBLIC RELATIONS & ADVERTISING
INTRODUCTION TO MODERN ARABIC LITERATURE
PRINCIPLES OF MARKETING

THEORIES OF MASS COMMUNICATION

INTERNET APPLICATIONS AND SERVICES

MEDIA GRAPHICS

NEWS REPORTING & WRITING

PR & ADVERTISING CAMPAIGNS

SOCIOLOGY

MEDIA LAW AND ETHICS

JOURNALISM WRITING

DIGITAL JOURNALISM

MASC 340 | RADIO PRODUCTION
MASC 355 | DIGITAL PHOTOGRAPHY & VIDEO PRODUCTION
NO. OF CREDIT-HOURS ITMS 307 | MULTIMEDIA SOFTWARES |
3 MASC 322 | NEWSPAPER & MAGAZINE LAYOUT
3 MASC 328 | SCRIPTWRITING
3 PREL 340 | INTEGRATED MARKETING COMMUNICATION
3 MASC 411 | MEDIA TRANSLATION
> MASC 432 | TVPRODUCTIONI
3 PREL 447 | MEDIA PRODUCTION FOR PR
3 PREL 485 | WRITING FORPR
PMRM 498 | RESEARCH METHODS IN MASS COMMUNICATION &
20 CREDIT-HOURS PUBLIC RELATIONS
MASC/PREL | 499 | PROJECT IN MASC OR PREL
TOTAL 26 COURSES
NO. OF CREDIT-HOURS
PROGRAMME ELECTIVES
3
3 COURSE CODE COURSETITLE
3 MASC | 419 | MEDIAEDITING IN ENGLISH
MASC | 438 | RADIO&TVPRESENTING
s MASC | 455 | TVPRODUCTIONII
12 CREDIT-HOURS MASC | 464 | DOCUMENTARY FILMS
MASC | 468 | SPECIALIZED JOURNALISM
MASC | 474 | SOCIALMEDIA
PREL 422 | PUBLIC OPINION & ITS MEASUREMENT
NO. OF CREDIT-HOURS
PREL 439 | STRATEGIC COMMUNICATION IN PUBLIC RELATIONS
3 PREL 464 | PROTOCOL & EVENT MANAGEMENT
3 PREL 475 | ADVERTISING COPY WRITING & DESIGN
3 PREL 476 | PUBLIC RELATIONS MANAGEMENT
5 PREL 484 | DIGITAL PUBLIC RELATIONS
s TOTAL ANY FOUR OF THE ABOVE COURSES
3 INTERNSHIP
3
COURSE CODE COURSETITLE
3
INTR ‘ 471 ‘ BSMCPR INTERNSHIP
3
TOTAL 1 COURSE
3
3
3
3
3

3
3
3
3
3
3
3
3
3
3

w

3
78 CREDIT-HOURS

NO. OF CREDIT-HOURS

W W wWwowwowwowowowow

w

12 CREDIT-HOURS

NO. OF CREDIT-HOURS
3
3 CREDIT-HOURS

COURSE DIRECTORY
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COURSE CODE

HUMANITIES AND SOCIAL SCIENCES

COURSE TITLE

ANTH | 101 | INTRODUCTION TO ANTHROPOLOGY
ARAB | 102 | COMPOSITION FOR NATIVE SPEAKERS OF ARABIC I|
ARAB | 201 | INTRODUCTION TO MODERN ARABIC LITERATURE
CHIN | 101 | INTRODUCTIONTO CHINESE |
CULT | 101 | INTRODUCTION TO CULTURE
CULT | 102 | ISLAMIC CULTURE
ENGL | 215 | READINGS INENGLISH LITERATURE
ENGL | 216 | READINGSLITERATUREII
ENGL | 218 | WORKPLACE WRITING SKILLS
ENGL | 221 | INTRODUCTION TO TRANSLATION
ETHC | 391 | ETHICSAND PROFESSIONAL PRACTICE IN BUSINESS
ETHC | 392 | ETHICSAND PROFESSIONAL PRACTICE IN IT AND ENGINEERING
ETHC | 393 | ETHICS AND PROFESSIONAL PRACTICE IN MASS COMMUNICATION
AND PUBLIC RELATIONS
ETHC | 394 | ETHICSAND PROFESSIONAL PRACTICE IN INTERIOR DESIGN
FREN | 101 | FRENCHI
FREN | 102 | FRENCHII
GERM | 101 | GERMAN LANGUAGE & CULTURE |
GERM | 102 | GERMAN LANGUAGE & CULTURE II
HIST | 101 | MODERN HISTORY OF THE MIDDLE EAST & NORTH AFRICA
IREL | 101 | INTERNATIONAL RELATIONS
KORN | 101 | INTRODUCTION TO KOREAN LANGUAGE |
KORN | 102 | INTRODUCTION TO KOREAN LANGUAGE Il
LAW 101 | INTRODUCTION TO LEGAL SYSTEMS & LEGAL REASONING
PSYC | 101 | INTRODUCTION TO PSYCHOLOGY
socl | 101 | SOCIOLOGY |
socl | 102 | SOCIOLOGYII
SPAN | 101 | INTRODUCTION TO SPANISHI
SPAN | 102 | INTRODUCTIONTO SPANISH I
TOTAL ANY ONE OF THE ABOVE COURSES
FREE ELECTIVES

STUDENT CAN TAKE ANY TWO COURSES (6 CREDIT-HOURS) AS FREE ELECTIVES

COURSE DIRECTORY

NO. OF CREDIT-HOURS

W W wWwwwwwowowowowowowowowwowowowowowowowowowowow

w

3 CREDIT-HOURS

DETAILED STUDY PLAN (BSMCPR)

FIRSTYEAR (35 CREDITS)

FIRST SEMESTER

COURSE CODE COURSETITLE
ARAB | 101 | Léwpsliasll
COMPOSITION FOR NATIVE SPEAKERS OF ARABIC |
ENGL | 101 | dslniliasll
ACADEMIC ENGLISH |
HUMR | 101 | Ulwidl§9dsisabio
PRINCIPLES OF HUMAN RIGHTS
mes | 101 | Wloslsoll Lingleisig Uil Lwlall 5 dostio
INTRODUCTION TO COMPUTERS & IT
McPr | 101 | Uelledldaao
INTRODUCTION TO COMMUNICATION
MATH | 103 | 1@l
MATHEMATICS |
TOTAL PER SEMESTER
SECOND SEMESTER
COURSE CODE COURSETITLE
sar | 101 | leallgdaosso
INTRODUCTION TO STATISTICS
ENGL | 102 | 2dusailiasll
ACADEMIC ENGLISH I
MCPR 102 | WLallagiallg yhoill
NEWS REPORTING AND WRITING
MATH | 104 | 2942l
MATHEMATICS II
HIST | 121 | ellopadiant
MODERN HISTORY OF BAHRAIN
oreL | 1p1 | wlellg dolell wldliell oJ) Ja o

SECOND YEAR (36 CREDITS)

INTRODUCTION TO PUBLIC RELATIONS AND ADVERTISING
TOTAL PER SEMESTER

FIRST SEMESTER

COURSE CODE

ARAB

ENGL

MASC

MASC

MAGT

MCPR

201

201

205

206

121

232

COURSETITLE
eygantl gyl wall gl Jaao
INTRODUCTION TO MODERN ARABIC LITERATURE
3 &yjulaillall
ACADEMIC ENGLISH Ill
Ul 58 ollell Jilwg
MEDIA OUTLETS IN BAHRAIN
Ugujalillg dclsl aliall
WRITING FOR TV AND RADIO
8l il
FUNDAMENTALS OF MANAGEMENT
ollell wlypla
THEORIES OF MASS COMMUNICATION

TOTAL PER SEMESTER

LEC. LAB CRE. PREREQUISITE

3

3

0

0

3

3

(ENGL 052 AND ENGL
055) OR PASSING
PLACEMENTTEST

(MATH 053) OR
PASSING PLACEMENT
TEST

LEC. LAB CRE. PREREQUISITE

3

3

0

0

3

3

3

18

(MATH 053) OR
PASSING PLACEMENT
TEST

ENGL 101

MCPR 101

MATH 103

LEC. LAB CRE. PREREQUISITE

3

3

0

0

3

3

ARAB 101

ENGL 102

MCPR 102

MCPR 101

COURSE DIRECTORY
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SECOND SEMESTER

COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE

MAKT | 201 | S2owdlisalio 3 | 0| 3 MAGT 121
PRINCIPLES OF MARKETING

ENGL sy | ybadiele 3 0 3 ENGL 201
TECHNICAL REPORT WRITING

MCPR | 20g | 9odHlngall 2 | 2| 3 ITCS 101
DIGITAL PHOTOGRAPHY
&olno Ucl

MASC | 209 2ollg rollcl 3 o | 3
MASS MEDIA AND SOCIETY

. Ucl

MCPR | 211 | wdhaipollell 1] 4| 3 ITCS 101
MEDIA GRAPHICS

pREL | 268 | Uiellgdolellalilisllvllon 2 | 2| 3 PREL 121
PR & ADVERTISING CAMPAIGNS

TOTAL PER SEMESTER 18

THIRD YEAR (36 CREDITS)

FIRST SEMESTER

COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
M BN - & MASC 206 AND
ETHC | 397 | VLdWblgollell vilsypiis 3 0 | 3 | COMPLETIONOFAT
MEDIA LAW AND ETHICS LEAST 66 CREDITS
PREL | 301 | w9l 3| o 3
INTERNATIONAL COMMUNICATION
PREL | 302 | leflulilelalall 2 | 2| 3 PREL 268
WRITING FOR PUBLIC RELATIONS
masc | a1 | Wlglashadl 2 2 | 3 MASC 206
FEATURE WRITING
MASC | a4o |w<llelll 2 | 2| 3 MASC 209
RADIO PRODUCTION
MASC | 341 | wosueliielll 2 | 2| 3 MCPR 208
TV PRODUCTION
TOTAL PER SEMESTER 18
SECOND SEMESTER
COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
McPR | 300 | odMlgdcgibnollbaniielilypions 2 | 2| 3 MCPR 211
MEDIA DESIGN AND LAYOUT
Masc | 34z | PHsuRldlygelsdiahall 1| 4| 3
RADIO AND TV DIRECTING

Jibgoll @8lang dyodl dalaall
DIGITAL AND MOBILE JOURNALISM
masc | 344 | LIl gollell il 2 | 2| 3 ENGL 210
MEDIA EDITING IN ENGLISH |
ducloinlly &uiluull pgl=ll
HUMANITIES & SOCIAL SCIENCES
TOTAL PER SEMESTER 15

MASC 343 1 4 3 MASC 311

HU/SS XXX

COURSE DIRECTORY

SUMMER SEMESTER
COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
INTR 471 | vl ‘ 0 ‘ 0 ‘ 3 CL:E/’\\ASP'II'_ gyggﬁ)ﬁg
BSMCPR INTERNSHIP AND MINIMUM CGPA 2
TOTAL PER SEMESTER 3

FOURTH YEAR (27 CREDITS)

FIRST SEMESTER

COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
x| oxxx | Luamailige g)hialjho x | x | a3
MAJOR ELECTIVE|
PREL | a1z | “losisliimignaliallacil 3 | o | 3 MAKT 101
INTEGRATED MARKETING COMMUNICATION
folsll wlillsllg pllcll 99 eayl anlio £THC 397 AND

PMRM 498 | RESEARCH METHODS IN MASS COMMUNICATION AND 2 2 3 COMPLETION OF AT

LEAST 90 CREDITS
PUBLIC RELATIONS
x| xxx | Lol X | x | 3
FREE ELECTIVE |
TOTAL PER SEMESTER 12
SECOND SEMESTER
COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE
PREL | a4ga | Lodldolellwlilsl 2 | 2| 3 PREL 302
DIGITAL PUBLIC RELATIONS
x| xxx | 2uamaillige g)lialjuho x | x | a3
MAJOR ELECTIVE Il
PREL | 447 | telolbilellaolellslgoll olis] 2 | 2| 3 MCPR 211
MEDIA PRODUCTION FOR PR
MASC/ | o0 | dolellcildlisl gl pllell od egpiro x| x| s oMRM 498
PREL PROJECT IN MASC OR PREL
ooX | xxx | 2ol X X | 3
FREE ELECTIVE Il
TOTAL PER SEMESTER 15

COURSE DIRECTORY

21




LIST OF MAJOR ELECTIVE COURSES

COURSE CODE

MASC

PREL

MASC

PREL

MASC

MASC

MASC

PREL

MASC

MASC

PREL

PREL

411

422

439

439

444

456

464

464

467

474

475

477

COURSE TITLE
asollell aony il
MEDIA TRANSLATION
awlid Grbg ol il
PUBLIC OPINION AND ITS MEASUREMENT
e il wijlmollg <Ll (gid
PRESENTING AND PERSUASION SKILLS
ol wlilell §d Gl Jlasll
STRATEGIC COMMUNICATION IN PUBLIC RELATIONS
2 81l illy golell pyaill
MEDIA EDITING IN ENGLISH Il
@uigialillg gelshl 2ligoll
TV AND RADIO EDITING
ay63lgJl ollall
DOCUMENTARY FILMS
aldleello)lalg Jgagigul
PROTOCOL AND EVENT MANAGEMENT
dnnaisllaglanll
SPECIALIZED JOURNALISM
Geloinll Ynlgidl Jilwg
SOCIAL MEDIA
Vlledl ooniig yapni
ADVERTISING COPY WRITING AND DESIGN
lojl rollel
CRISIS COMMUNICATIONS

LEC. LAB CRE. PREREQUISITE

2

2

3

MASC 311 & MASC 344

MCPR 232 & STAT101

MASC 206 & ETHC 397

MCPR 300

MASC 344

MASC 342

MASC 341

MCPR 300

MASC 311

MASC 343

MCPR211 & MCPR 300

PREL 301 & PREL 302

LIST OF MASC/PREL* 499 COURSES:

COURSE CODE

MASC

PREL

499

499

COURSE TITLE
rollell 58 Egpiro
PROJECT IN MASC**
dolsll wléllell 58 Egpito
PROJECT IN PUBLIC RELATIONS2?*

LEC. LAB CRE. PREREQUISITE

0

6

3

PMRM 498

PMRM 498
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MASTER'S DEGREE IN
MASS COMMUNICATION AND PUBLIC RELATIONS (MSMCPR)

Overview

The Master's Degree in Mass Communication and Public Relations is designed to build or
enhance professional knowledge, skills and, leadership in mass communication and public
relations fields. The curriculum combines up-to-date knowledge with practical application and
individual experience.

The programme aims also to bridge theory and practice in a dynamic interplay; to develop a
wide-ranging portfolio of skill-sets, providing students with modernized educational and
communicational environment based on the collaboration between the students of the
department, its staff members and the mass media organizations including (press-public
relations broadcasting) organizations.

There will also be a focus on engagement in scientific research, teaching students how to
perform high quality research in mass communication and public relation fields.

Programme Facts:

. The programme is of 2 years duration

. The language of instruction is approximately 80% Arabic -20% English
. The programme consists of 36 credit hours

. The programme is accredited by Higher Education Council.

Programme Aims:
The programme aim is to:

= Demonstrate knowledge of the subject and the historical and socio-cultural context of
theory and research in mass communication and public relation fields. Students advance
their knowledge of the theories, methodologies and approaches used for studying the
subject.

. Demonstrate critical in-depth knowledge and understanding of current perspectives,
theoretical concepts, research methodologies and research findings in areas of mass
communication and public relations. Students are provided with both theoretical and
practical knowledge.

= Mastery of theoretical and historical material, information retrieval, bibliography and
research skills and methods and skills in critical writing.

= Ability to analyse, compare and contrast, and critically assess a variety of complex
conceptual, theoretical and historical issues. Ability to assess the relevance and quality of
a substantial range of primary and secondary literature and sources.

COURSE DIRECTORY
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PROGRAMME COMPONENTS

COURSE TYPE NO. OF CREDIT-HOURS NO. OF COURSES
FOUNDATION COURSES (IF REQUIRED) * 6" 2"
PROGRAMME REQUIREMENTS 18 6
PROGRAMME ELECTIVES 6 2
DISSERTATION 12 1
TOTAL 36 9

*Not counted towards the 36 credit-hours necessary for the Master's Degree in Mass Communication and Public Relations.

Dissertation 339,

Programme
o,
50% Requirements

17%

Programmer Electives

LIST OF COURSES

FOUNDATION COURSES" (IF REQUIRED)

COURSE CODE COURSE TITLE NO. OF CREDIT-HOURS
MASC 502 | BASIC CONCEPTS IN MASS COMMUNICATION 3
PREL 502 | BASIC CONCEPTS IN PUBLIC RELATIONS 3
TOTAL 2 COURSES 6 CREDIT-HOURS

*

1. If any student registered for foundation course(s) according to the admission requirements, he /she must
receive a grade of B or more in all foundation courses he/she registered.

2. The grade of the foundation courses are not considered in the CGPA

3. These courses are not considered as part of the MSMCPR

24 COURSE DIRECTORY

PROGRAMME REQUIREMENTS

COURSE CODE

COURSE TITLE

MCPR 511 | CONTEMPORARY TRENDS IN COMMUNICATION & PR THEORIES
MASC 516 | ADVANCED WRITING FOR JOURNALISM
PREL 516 | MEDIA PRODUCTION FOR PUBLIC RELATIONS
MCPR 520 | RESEARCHMETHODS IN MASS COMMUNICATION & PR
MASC 562 | TECHNIQUES OF RADIO & TELEVISION PRODUCTION
MCPR 565 | SEMINARIN CONTEMPORARY COMMUNICATION RESEARCH
TOTAL 6 COURSES
PROGRAMME ELECTIVES
COURSE CODE COURSETITLE
MASC 517 | NEWSPAPER DESIGN & LAYOUT
MASC 518 | NEWTRENDS IN NEW MEDIA STUDIES
MASC 563 | ADVANCED RADIO & TV PRODUCTION
PREL 521 | MARKETING & ADVERTISING IN DIGITAL MEDIA
PREL 564 | ADVANCED WRITING IN MEDIA AND PR
PREL 515 | PUBLIC RELATIONS & INFORMATION CAMPAIGNS
TOTAL ANY TWO OF THE ABOVE COURSES
DISSERTATION
COURSE CODE COURSE TITLE

DMMC/DMPR ‘ 599 ‘ DISSERTATION IN MASS COMMUNICATION OR PUBLIC RELATIONS
TOTAL

1 COURSE

NO. OF CREDIT-HOURS
3
3
3
3
3

3
18 CREDIT-HOURS

NO. OF CREDIT-HOURS

W w ww

3

6 CREDIT-HOURS

NO. OF CREDIT-HOURS

12 CREDIT-HOURS

COURSE DIRECTORY
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COURSE CODE

COURSETITLE
groloall Jlaill 8 aulwl pynleo

DETAILED STUDY PLAN (MSMCPR)

FOUNDATION COURSES" (6 CREDITS)

LEC. LAB CRE. PREREQUISITE

MASC 502 J 3 0 3
BASIC CONCEPTS IN MASS COMMUNICATION
PREL 502 dol2ll wldllell (99 &bl punloo 3 0 3
BASIC CONCEPTS IN PUBLIC RELATIONS
TOTAL PER SEMESTER 6
1 If any student registered foundation course(s) according to the admission requirements, he/she must receive a grade of
B or more in all foundation courses he/she registered.
2. The grades of the foundation courses are not considered in the CGPA. 3. These courses are not considered as part of
the MSMCPR program.

FIRSTYEAR (18 CREDITS)

FIRSTSEMESTER

COURSE CODE

COURSETITLE

aololl wlilollg pllell Blylai gd paleoll Glolill
MCPR 511 | CONTEMPORARY TRENDS IN COMMUNICATION & PR
THEORIES
MAsC | 519 | xeddlaslanllsd daallalalall
NEW TRENDS IN DIGITAL JOURNALISM
wilojll lalg duayiliiwll wlélsl
PREL 519 STRATEGIC COMMUNICATION AND CRISIS
MANAGEMENT
TOTAL PER SEMESTER
SECOND SEMESTER
COURSE CODE COURSE TITLE
Mase | sop | wosuielillg gelsll wliaall Julas
ANALYSIS OF RADIO AND TV DISCOURSE
olell wldllellg pllell 59 &al anlio
MCPR 521 | RESEARCH METHODS IN MASS COMMUNICATION AND
PUBLIC RELATIONS
PREL | 526 | dxedldolsll cildlsll
DIGITAL PUBLIC RELATIONS
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TOTAL PER SEMESTER

LEC. LAB CRE. PREREQUISITE

3

0

3

LEC. LAB CRE. PREREQUISITE

3

0

3

COMPLETION OF AT
LEAST 9 CREDITS

SECOND YEAR (18 CREDITS)
FIRST SEMESTER

. Students who want to do their dissertation in Public Relations must take 2 of the Public Relations electives from the list
of major electives.

- Students who want to do their dissertation in Mass Communication must take 2 of the Mass Communication electives
from the list of major electives.

COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
MASC/PREL| 5XX | ELECTIVEI X X 3
MASC/PREL| 5XX | ELECTIVE Il X X 3
TOTAL PER SEMESTER 6
SECOND SEMESTER
COURSE CODE COURSE TITLE LEC. LAB CRE. PREREQUISITE
DMMC/DMPR 599 DISSERTATION IN MASC OR PREL X X 12 igkﬂ;#gllggé’;_g
INCLUDING MCPR 521*
TOTAL PER SEMESTER 12

* A student can register in the dissertation course DMMC/DMPR 599 if the following conditions are satisfied: the student (1)
completed successfully at least 21 credit hours including MCPR 521 (2) received a grade of B or more in MCPR 521, and (3)
attained a GPA of at least 3.0 (4) completed the two major electives.

LIST OF MAJOR ELECTIVE COURSES

COURSE CODE COURSETITLE LEC. LAB CRE. PREREQUISITE

masc | so1 | 99 legiaeliohlydls 2 | 2| 3
WRITING AND MANAGING THE ELECTRONIC CONTENT
o8l 48L83lg \acloinll Jmlgdl U5

masc | s34 | ot 9 geloiall Jalg il Sl 3 | 0| 3
SOCIAL MEDIA AND DIGITAL CULTURE

masc | sea | CUllashbe 2 | 2| 3
DATA JOURNALISM
TN

masc | s37 | Weblwlladhal 2 | 2| 3
INVESTIGATIVE JOURNALISM

MASC 524 vgalilg dclall g9 16illg o]l 3 o 3
DRAMA AND CRITIQUE IN RADIO AND TV

MAsC | sag | UspdHlgdclsliatial 3| 0| 3
WRITING FOR RADIO AND TV
aille )l allonl Ih i Aig 6)lal

PREL | 538 | PLANNING AND MANAGEMENT OF ADVERTISING 2 | 2|3
CAMPAIGNS

COURSE DIRECTORY
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COURSE LEC LAB | CREDIT
CODE COCREENIILEW CREDITS | CREDITS | HOURS

COLLEGE OF ARTS & SCIENCE

ANTH101 INTRODUCTION TO ANTHROPOLOGY 3 (o} 3

This course consists of a history of thought of anthropology and accordingly delves into the theories, schools, concepts
and contemporary trends in this field including an understanding of research methods. Special attention is focused on the
ethnography of the Arabian Peninsula particularly and on the Arab World generally.

COMPOSITION FOR NATIVE SPEAKERS OF ARABIC |
ARAB 101 Lyl a2l 3 0 3

Labaial (55 Qi U S 5 Al 4SSN S il gty all ) s A yal) ARl (lalil) (2l A0S ) lgn g () o gidles 331 ) 580 o0y
an il L) el Lals

A practical language course that aims at developing the writing skills of native speakers of Arabic. The course develops
skills such as journalistic writing and letter writing and pays special attention to the development of personal style.

ARAB102 COMPOSITION FOR NATIVE SPEAKERS OF ARABIC Il 3 0 3

Arefinement of writing skills introduced in the previous course designed to acquaint the student with literary essay writing.

ARAB110 ARABIC FORNON-ARABIC SPEAKING STUDENTS | 3 0 3

A beginners' level course in modern classical Arabic for non-Arabic speaking students .The course develops the students
ability in the four skills and focuses on the use of the language in daily communicative situations.

ARAB120 ARABIC FOR NON-ARABIC SPEAKING STUDENTS II 3 0 3

A continuation of ARAB 110, offering further practice in using the Arabic language in daily communicative situations.

ARAB201 INTRODUCTION TO MODERN ARABIC LITERATURE 3 0 3

This course is intended to help the students appreciate literary texts and generally develop their reading skills. The course
will also attempt to acquaint the students with relevant background information pertaining to such major literary epochs
and trends through the study of texts from each of these schools such as the Renaissance, Romanticism, Realism and
Modernism.

CHIN101  INTRODUCTION TO CHINESE | 3 0 3

A Chinese language primer, the first in a series of three elementary courses. A practical language course which aims at
familiarizing students with the basic rules of pronunciation, reading, speaking, writing, and listening comprehension of
Chinese language. The course material focuses on developing students’ ability to understand and express Chinese in daily
conversations.

CULT101  INTRODUCTION TO CULTURE 3 0 3

This course facilitates students' understanding of the notions of civilization and culture, especially the Arab Islamic culture
and civilization, and allows students to demonstrate that understanding of culture through their analysis, synthesis, and
comparisons of predominant themes and ideas over historical eras.

COURSE DIRECTORY

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE LEC LAB | CREDIT
CODE CCLREENIILE CREDITS | CRED HOURS

CULT102  ISLAMIC CULTURE 3 0 3

This course aims to give students the opportunity to explore a variety of themes on the topic of Islamic Culture. Diverse
issues discussed include: the definition of Islamic culture in terms of Qur'anic studies and Prophetic traditions; the
contrasting views of classical and modern Islamic scholars; the impact of Islamic theology on cultural aspects in Islamic
society; and the general principles of Islam in different areas of life.

DISSERTATION IN MASS COMMUNICATION
DMMC 599 ALYl b &l 0 24 12

ALl Vs 8 Aigall s el dus jlaall dal 55 A IS Al f ApeSle Y1yl sl saal Jsa aSle Yl Ylse aal 33 Alluy Wl jaiy

A Gy Ll £ 5 5 A 1 o g s (e Ay 01 AL I pa DU Ll yatad 5 Ly yBas | 5 30 ) Climgio graia o Limngria | ] (pania 5 ¢dliaall
il e 5 i Jeat¥) Jone (8 4 ale Do) ey g el all 4 alal) ) L)

The student completes a scientific dissertation in the communication field on one of the media phenomena or the

problems facing practical and professional practice in the various fields of communication. The dissertation includes

a methodological framework that explains the methodologies of the thesis and a theoretical framework and a review

of previous related literature and an essential part in which the student reviews the general results of the study, and

represents a scientific addition to the field of communication in its various branches.

DISSERTATION IN PUBLIC RELATIONS

DMPR 599 ol Cils Iu.n L) (0] 24 12

o0 Aigall g Alenl) A jlaall ol 55 () NSl Ay o s o Adlall LB Jlaay At yal) Asalell ) sl (saa] (8 Asale ANy Il e

& 32 34 (oo A Al Rl LU L) a5 Ly 5185 |l 5 Al g e g kol (o g ¢l _ias¥) Jaai¥1 el il 83Ul Y
Aalall CILBal) P Al 3] ey s pall sl gl Ul i im ey Ll £ s A0

The student completes a scientific dissertation in one of the scientific phenomena related to the field of public relations or
studies the problems facing practical and professional practice in the field of public relations and strategic communication.
The dissertation includes a methodological framework that explains the methodologies of the dissertation, a theoretical
framework and a review of previous related literature and an essential part in which the student reviews the general results
of the study and represents a scientific addition to the field of public relations.

ENGLO52 READING AND WRITING 3 0 0

The course offers extensive reading practice at beginners to pre-intermediate level and develops reading strategies
required for university study. It also introduces different aspects of writing at the sentence as well as paragraph level.

ENGLO055 GRAMMAR AND VOCABULARY 3 0 0

The course offers a review of Basic English structures and provides students with extensive practice in order to achieve
accuracy in using the language. It also aims to expand students’ vocabulary related to both everyday life situations as well
as academic study.

ACADEMIC ENGLISH

ENGL 101 L gjalaiyl ds Ul 3 0 3

il oUiyy de il g ool il agh b ia e piy Ay sall lonl) (s o8 LU 5 A S Al M ALl plast o e ol 5 50 )yl 3a )5y
(G simsall 105 J33) Jsal o (ENGL 052 & ENGL 055) zidond) coolliiall) 5y esill (o saill 43S

This course develops the student's ability to use the language for academic study as well as in everyday situations. It offers
practice in reading comprehension, grammar, vocabulary-building, and writing short texts. (Prerequisite: (ENGL 052 &
ENGL 055) or passing placement test).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY



COURSE LEC LAB | CREDIT
CODE COCREENIILEW CREDITS | CREDITS | HOURS

ACADEMIC ENGLISH Il

ENGL 102 > dyjalaiyl el

3 (o} 3

ol 515 A1 A yall e 3 UL g iaaill s o Lo 5 S 5361 580 <l g gy 4 LS ENGL 101 DS yaind 58 )yl 13a
JENGL 101 13 alhaiall) (e 53l

This course is a continuation of ENGL 101. It further develops students’ reading, writing, listening, and speaking skills
needed for academic study and everyday communication (Prerequisite: ENGL 101).

ACADEMIC ENGLISH Il

ENGL 201 3 gjalaiyl @l

3 (o} 3

DS iy sl sl 5 A1 A ol A Qs M) 56lS s ol A LSl Ay sl il 500 e Al 8 VA g ) Nia
JENGL 102 :Gudl coollsiall) an sl g ) 3l ol 5l 533w (1m ymd A5 Ay gl gl 6 55 e Ll 5508 5k e

The third is in a series of integrated language courses to develop the student's proficiency in using the language for
academic study and everyday communication. Emphasis is placed on developing the student’s ability to read longer texts
and write multi-paragraph texts as well as speaking skills. (Prerequisite: ENGL 102).

ENGL202 ACADEMIC ENGLISH IV 3 0 3

The fourth in the series of integrated language courses to develop the students’ proficiency in using the language of
business communication. The writing component offers practice in the conventions and style of business communications
of various types including short reports. Particular emphasis is placed on developing the students’ ability to read longer
business-related texts extensively.

TECHNICAL REPORT WRITING

ENGL 210 i ) LEL LA

3 0 3

Al 2 alll JSUagl a8 5 50l and ilanadll Caliaal A SalasYI AUl A dl) 5oy ) A4S 5 31K g da ladil 3 33Ul gl 5 Ra0 1o 58
O Jral il (e baial) (St 68 5 sl o3 Al (8 Atlnil) Asidl) oy ) 3T aale Ay llaall Ayl AT 83a) yadaa e ity Ly il il g
JENGL 201 ol cllmiall) il (35 53 cldagdads s i pall alaiialy diall oy il 40 (5 5k

This course provides skills needed for planning, structuring, and writing technical reports in English for various
specializations. The course also covers essential language structures and vocabulary in line with English proficiency
standards commonly required for efficient technical report writing. At the end of this course the learner will be able to
communicate by writing technical reports with the use of visuals and technical paper layouts. (Prerequisite ENGL 201)

ENGL215 READINGS IN ENGLISH LITERATURE 3 0 3

The course introduces students to English literature and focuses on readings and discussion of selected short stories. It
aims at familiarizing students with the nature of literature through the study of character, plot, theme, point of view, style,
and figurative language.

ENGL216 READINGS LITERATURE Il 3 0 3

After being introduced to short fiction in ENGL 205, the students are required to do further readings not only in works
of fiction but also in selected works of poetry and drama. The aim of the course is to develop extensive reading skills
and encourage a better understanding and appreciation of literature through the study of character, plot, theme, setting,
structure, style, and figurative language.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY

COURSE LEC LAB
CODE CCLREENIILE CREDITS | CRED

CREDIT

HOURS
ENGL218 WORKPLACE WRITING SKILLS 3 (0] 3
This course introduces students to the trends of written communication in a professional context. It focuses on e-mail,
memo, and short report writing. Students will be required to study a variety of workplace correspondence in order to

produce their own samples.

ENGL221 INTRODUCTION TO TRANSLATION 3 0 3

The course introduces students to basic techniques of translation and develops their skill in translating a variety of short
written texts from English to Arabic and vice versa. Materials include short descriptive passages, letters, announcements,
advertisements, newspaper news items and readers’ views. Typical problems involved in such translation are highlighted
and discussed.

ETHC394 ETHICS AND PROFESSIONAL PRACTICE IN INTERIOR DESIGN 3 0 3

The purpose of the course is to introduce ethical dimension of management to prospective professionals in the field
of Interior Design & Architecture. Emphasis is on applying ethical standards to a range of business practices that the
practitioner might likely encounter in the business of architecture and interior design. Ethical aspects of doing business
impinge on a range of services provided by architectural and design professionals including but not limited to: business
management, marketing, contracts, negotiations, design cost analysis/control and human resources. As part of the
learning process students will be expected to participate in class discussion as well as to analyze cases designed to
develop critical thinking skills in ethics.

MEDIA LAW AND ETHICS

ETHC 397 LB\l oLyl il i

3 (o} 3

Dol iy AR 5 A sl sl gl (50 cilasbeall 55 en 4S5 AR5 A A a5 5 48 shny Ul Glal) Y sl gy
A gl T 5 DY ey 55 ) U (golaa 5 o e il CLENAY o ggia ¢ yasmil 5 (g 0 A al A adaiall eggalall 5 A 8DAY) Bac il 5 BIAY) o sgia
Lol sl @Al ael 8 didlalls p-2all ol cagilnl g5 Do W (as slas (3 s o adle Yl maall o 52 B8 s ca3le M A aliil) dmy 5 5
AEMAY) 5 A ) Jay) guiall Aol LB Jlne -8 Fovigall A jlaal) LMAT (Calpall Goad A adaiall A 8AY 53 Al ae ) (8l 53y KA A S (35 8n

S(praine delu 66 o J Y e JaS) ¢ MASC 206 13l callaie apaal 23e 3

The course aims to familiarize students with their legal and moral rights and duties and how to collect and disseminate
information without violating legal and ethical rules. The course deals with the concept of morality and ethics, the principles
of freedom of opinion and expression, the concept of professional ethics, the concept and principles of law, media law,
legal and legislative frameworks regulating the media, journalism and media codes of ethics, and media practitioners’
rights and duties. The course also covers criminal liability and publication, rules and ethics of crime data dissemination,
intellectual property rights, legal and ethical rules regulating copyright, ethics of professional practice in public relations,
and legal and ethical controls for new media (Prerequisite: MASC 206 and completion of at least 66 credits).

FREN101 FRENCHI 3 0 3

A French language primer, first in a series of two elementary courses, offering a familiarization with its components
(pronunciation, reading and listening comprehension, writing and basic rules of grammar). Students develop competence
in understanding and expression of basic everyday language by holding conversation in French with others.

FREN102 FRENCHII 3 0 3

A French language primer, second in a series of two elementary courses, offering a detailed introduction to structure of
French tenses paying particular attention to irregular verbs in everyday use. Students develop greater facility in reading,
listening comprehension, writing and conversation.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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COURSE LEC LAB | CREDIT
CODE COCREENIILEW CREDITS | CREDITS | HOURS

GERM 101 GERMAN LANGUAGE & CULTURE | 3 0 3

The course introduces the German language to students and promotes a general understanding of cultures and traditions
in the German speaking regions of Central Europe. It is designed to enable students to communicate meaningfully in
German on basic topics dealing with everyday events and situations. Students develop skills in reading, listening,
speaking, and writing, and attain mastery of the basic structures (grammar) of the German language.

GERM 102 GERMAN LANGUAGE & CULTURE Il 3 0 3

A continuation of GERM 101 that provides the students with the opportunity not only to develop an ability to communicate
in German on a variety of subjects but also to gain awareness of contemporary German society and the cultural traditions
which informit.

HIST101  MODERN HISTORY OF THE MIDDLE EAST & NORTH AFRICA 3 0 3

This course overviews the political and economic history of the Middle East and North Africa from the Nineteenth Century
to the present with an emphasis on the historical origins of the contemporary problems confronting the region. After
examining the political map of the Middle East and North Africa after the imposition of European colonialism, the post-
colonial political challenges that these newly independent states faced are analyzed. The latter part of the course explores
major contemporary issues such as: the rise of OPEC, the Arab-Israeli conflict; the Iran-Iraq war and the intervention of
the United States in the region.
MODERN HISTORY OF BAHRAIN

HIST121 Caanl Gupadl dgt 3 (o] 3
Croadl AR U sge 3 503l 2 saam s casiall €1600 oo Sl sf e Gyl g 6 pmal) A SLaal atl i) @ sall Asanl e Al 28 5

Ol o R LW 5 Aol Y Ayl ¢ A8 g 5 Ay oY) 5 Apabnsd) plaidll Canas A Saall A sl oy 5 iy 5ol OO 5 A eanll cuas

This course focuses on the importance of the strategic location of the Kingdom of Bahrain; Bahrain's history since
early 1600; Al-Utoobs and the rise of Zubara; the beginning of the Al-Khalifa era; Bahrain under the British protection
& independence and the building of the modern state; modernization of the political-administrative and legal systems;
economic and social development in Bahrain.

PRINCIPLES OF HUMAN RIGHTS
HUMR101 = - 2 2 0 2
Uiyl §gla 5alo
s U g a5 a4 o) Y] e 58 5l e Ll g a3 s oy el JUA (e a5 sl Al ool il dasy
ALYl 5 Apobeamy) (3 siall 4 aidle 4 gal) dpadsnd) 5 A inall (3 siall A aidle A sall ¢l (3 s allad) DoY) daatall ael) 3lise AN 3355
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The course covers the basic principles of human rights through the definition of human rights and their scope with a
focus on International Conventions of Human Rights, which includes the following documents: United Nations Charter,
Universal Declaration of Human Rights, International Convenient for Civil and Political Rights, International Convenient for
Economic, Social and Cultural Rights and Convention against Torture and Other Cruel, Inhuman or Degrading Treatment
or Punishment. It also covers the protection mechanism and institutional administration of rights and general freedoms in
the Kingdom of Bahrain.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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IDRM498 RESEARCHMETHODS IN INTERIOR DESIGN 3 0

This is a foundation course for INTD 499 Final Design Project. A thorough study of the actual site proposed should include
the followings; the surrounding buildings and context, orientation and environment, and access and outlets. Students
explore building regulations that have to be implemented in the project design. Students achieve an analytical research
study about a diversity of similar case studies and their context. At the end of the semester, students should present their
project to a jury of professional designers and academics.
INTRODUCTION TO COMPUTERS & IT
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This course is an introduction to computer and information technology. The aim of the course is to introduce computers
(their uses, development, components, hardware, and software) to the students and to teach them how to use MS Office.

INTD100 ENGINEERING DRAWING 1 4 3

This course is an introduction to manual architectural drawing. The objective of the course is to develop the necessary
manual dexterity and knowledge of drafting fundamentals and to create orthographic and pictorial technical drawings
freehand and using equipment. Topics covered include: drawing instruments, lettering techniques, line work, scale
drawings, simple geometric constructions and dimensioning.

INTD111  BASICDESIGNI 1 4 3

Introduces students to the elements and principles of visual design and develops mental and manual skills to deal with
visual values for structuring and expressing two- dimensional spatial compositions in different environments. Among
the targets: to gain the ability to use visual and verbal design language; to introduce abstract thinking; to introduce and
discuss the conceptual, visual, relational, and practical elements of basic design with their geometric definitions and
relationships, and rhythm, balance, emphasis, dynamism, hierarchy, unity, etc.

INTD112  BASICDESIGNII 1 4 3

This course intends to develop students' mental and manual skills in making use of the principles of design taken in INTD
111 such as rhythm, balance, emphasis, hierarchy, etc., and explore the principles of visual perception of form, space,
function, mass to examine the relationship between human factor and spatial organization in developing three-dimension
design compositions.

INTD113  COLOURAND RENDERING TECHNIQUES 1 4 3

This course aims to provide the students with a background in colour theories as it relates to interior design including
colour schemes, as well as rendering techniques of 2D and 3D interior design and architectural drawings using manual
and digital techniques reflecting materials, colours, textures, and their reaction to light and shadow in interior environment.

INTD214  SOFTWARE TECHNOLOGIES FOR INTERIOR DESIGN 1 4 3

The course aims to provide students with the specialist knowledge to develop computer-aided drafting skills using,
primarily, the latest release of CAD software to develop attractive interior drawings (plans, elevations, sections, etc.) in
conjunction with Adobe Photoshop. In addition, students are introduced to 3D Max, Rhino and Form Z.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY

CREDIT
HOURS
3

35



COURSE LEC LAB | CREDIT
CODE COCREENIILEW CREDITS | CREDITS | HOURS

INTD218  MATERIALS AND FINISHES IN INTERIOR DESIGN 2 0 2

Materials and their properties are studied in this course. A focus is placed on the appropriate selection, specification, and
use of construction and finishing materials in interior design.

INTD219  HISTORY OF ARCHITECTURE, ART, AND DESIGN 2 (o} 2

The course is designed to give students the specialized knowledge and analyses they need to comprehend the
development of architecture, art, and design within a chronological framework from the ancient civilizations to the
early 21st century such as sculptures, paintings, graphic designs, and furniture. Emphasis is placed on environmental,
technological, economic, and social factors contributing to the development of interior design and architecture over time.

INTD220  RESIDENTIAL INTERIOR DESIGN STUDIO 1 4 3

This course focuses on designing small size projects of residential facilities such as flats, villas, chalets, and penthouses.
Students are expected to learn the basics of programming, functional analysis, anthropometrics and ergonomics, module,
space requirements, and circulation, furniture selection and basic understanding of finishing materials.

INTD224  INTERIOR LIGHTING AND ACOUSTICS 3 0 3

The course aims to introduce students to lighting design and the creation of specifications' legends, as well as themes
such as decorative luminaires and energy efficiency. The course investigates the physical effects of light on colour. In-
depth mathematical calculations are utilized to assess the amount of natural and artificial lighting and acoustic treatment
required to suit various functions and clients'needs. Several sound and vibration control elements are also incorporated to
better understand acoustic behaviour in interior spaces.

INTD228  TEXTILES FOR INTERIOR DESIGN 2 0 2

This course aims to give students a broad understanding of technical and functional properties of interior textiles. The
course content includes characteristics, use and production of textile materials used in interior design; the physical,
mechanical, and chemical properties of textile products; end use of the textiles considering their favourable properties;
and ornament or embellishment techniques of textile surfaces.

INTD229  THEORY OF INTERIOR DESIGN 2 0 2

This course introduces the student to theories of visual perception and conceptualization. Through lectures, discussion
and studio exploration students will discover the fundamentals of design, the design process, and creative thinking.
Theories pertaining to human factors will be explored including proxemics, anthropometrics, and ergonomics.

INTD230  DIGITAL VISUALIZATION IN INTERIOR DESIGN | 1 4 3

This course serves as a primer on computer-aided visualization techniques that enable students to gain facility in
creating layouts for digital and printed presentations; integrating media and presentation techniques; and using software
technologies to elaborate design concepts. Students will be exposed to the digital models and data structures in the built
environment.

INTD240  RETAIL INTERIOR DESIGN STUDIO 1 4 3

This course focuses on designing medium size / medium complexity projects of retail facilities such as, shopping units,
bank branches, and service agencies (i.e., travel, insurance, etc.). Students are expected to develop a design criterion,
design concept, functional relationships, spatial planning, and circulation, while considering the structure of a given
building, ergonomics, and branding.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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INTD306  BUILDING SYSTEM & INTERIOR CODES 3 0

This course examines various interior assemblies on non-load-bearing and, load-bearing walls, floors, stairs, elevators,
fireplaces, ceilings, doors, interior windows, frames, millwork, and fire-related construction. Emphasis is placed on building
codes, construction materials, visual qualities, technical characteristics and applications of the common materials and
finishes: floor coverings, wall coverings, textiles, ceiling, and sustainable materials. Related fire, health, and safety codes,
as well as maintenance and life cycle costs, receive attention.

INTD309  BUILDING INFORMATION MODELING (BIM) | 1 4 3

The course objectives focus on fundamentals of Building Information Modeling (BIM) as a construction documentation
system, introduces concepts and features of BIM. It includes software structure and features, modeling and editing
techniques, and sheet creation and organization. It focuses on applying BIM software to develop a set of construction
documents.

INTD312 HUMAN FACTORS IN DESIGN 3 0 3

Building on precepts garnered on the elementary level in the Theory of Interior Design (INTD105), this course primarily
explores in depth concepts of human factors, the anthropometric aspects of ergonomics, that applies in the utilitarian
design of interior spaces involving diverse topical matter as efficient design of workspaces, optimal deployment of
safety equipment and security features as well as a more general consideration of how differences in the characteristics,
abilities, and physical limitations of human bodies impinge on interior design solutions.

INTD315 GARDEN & LANDSCAPE DESIGN 1 4 3

The course introduces students to principles of landscape design including culture, ecological, spatial, environmental
aspects to be considered in planning and designing the landscape areas. This course also focus on design of attractive and
functional gardens as a very important part in built environment. Students undertake a site survey and frame a conceptual
design consonant with client needs, selecting appropriate hard and soft landscaping materials, with a view to modeling
the created design of garden.

INTD318  BAHRAIN TRADITIONAL INTERIOR DESIGN 2 0 2

An introductory course on the survey and Research of Bahraini traditional interior architecture, including examples from
well-known historic buildings and monuments in Bahrain such as Bait Siyadi, Al Jasrah House, Al Khamis Mosque, Bahrain
Fort, and Shaikh Salman bin Ahmed Al Fatih fort. Topics addressed include an overview of the evolution of Bahraini
architectural styles, Islamic ornamentation, and calligraphy across time.

INTD320  HOSPITALITY INTERIOR DESIGN STUDIO 1 4 3

This course focuses on designing medium size / medium complexity projects of hospitality facilities such as hotels,
restaurants, and tourism related services (i.e., Gallery, museum etc.). Students are expected to develop a design criteria,
design concept, functional relationships, spatial planning, and circulation, while considering the structure of a given
building, sustainability solutions, luxury selection of interior finishes, textiles, furniture and styles. Custom furniture and
interior surface treatments.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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INTD327  DESIGN AND SOCIETY 2 0 2

This course confronts students with the key social issues facing contemporary society and the response of design and
visual communication practices to them. Topical content includes the design of interior environments in relation to cultural
norms, gender differences, design for the disabled, the elderly, and children, as well as the notion of universal design. The
course is designed to enable students to think about design and visual culture in a critically engaged way through a case-
study approach tailored to illumine cross-cultural differences as a driver of contemporary designed environments. In this
course, students are also encouraged to approach their own design practices in a societally reflective manner.

INTD328  FURNITURE DESIGN AND DETAILS 1 4 3

This course has an emphasis on furniture design, focusing on issues such as the aesthetics of furniture, functionality,
ergonomics, methods of construction, sustainability, technology, and technical aspects. The course allows students to
study the history of design, then utilize the knowledge to formulate their original designs starting with a conceptual idea,
then communicating the idea, and eventually fabricating quality pieces based on their own custom design idea.

INTD329  BUILDING INFORMATION MODELING (BIM) II 1 4 3

This course endows students with the knowledge and professional level skills for generating a Building Information Model
(BIM) using industry -standard Revit software. Students obtain a comprehensive overview of and employ BIM concepts in
building projects involving planning and design of residential and commercial facilities across a range of modeling building
elements.

INTD340 EDUCATIONAL INTERIOR DESIGN STUDIO 1 4 3

This course focuses on designing large size / high complexity projects of educational facilities such as schools, colleges,
training centres, or specialized craft institution (i.e., photography, pottery, etc.). Students are expected develop a
functional and aesthetical eco-friendly space with an emphasis on technical issues of lighting and ventilation.

INTD343  DIGITAL PRESENTATION AND COMMUNICATION 1 4 3

Students exhibit proficiency in the application of advanced 3-dimensional modelling and digital rendering techniques
using current industry standard software. As part of a suite of project presentation materials, students acquire advanced
skills in digital illustration using Photoshop to create photo-realistic images of interiors in a professional presentation of
an interior design project.

INTD350  DIGITAL VISUALIZATION IN INTERIOR DESIGN Il 1 4 3

This course serves as an advanced level on computer-aided visualization techniques that enable students to create
realistic images of the design concepts and animated videos, using walkthroughs and virtual reality; integrating advanced
technologies and software; and using rendering engines to elaborate design concepts. Students will be exposed to
customized digital modelling and advanced data structures in the built environment.

INTD403  WORKING DRAWING & DOCUMENTATION 1 4 3

Introduces the production of a comprehensive set of construction documents and an architectural working drawings
of interior constructions, such as floor plans, elevations, sections, finish schedules, reflected ceiling plans, interior
partitions, stairs, fireplaces, doors, windows, and details. Emphasis is placed on the selection, specification and
illustration of appropriate materials, assemblies and components. Students prepare a full suite of documentation (client's
brief, conceptual design, work drawings, material planning) in support of a selected interior construction to professional
standard.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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INTD 412 DESIGN PSYCHOLOGY 3 0 3
Drawing on environmental psychology relevant to spatial design, students, employing theoretical and analytical methods,
gain insight into ways in which the individual and the built environment interact, influencing behavior and experience.
In this course, students gain an appreciation of the complex interaction and impact of the built environment on human
behavior examined through the prism of social, behavioral, cultural and environmental variables. Issues of social and
cultural context, gender, health and well-being are examined through environmental factors and characteristics of the
built environment.

INTD 413  SUSTAINABLE DESIGN 3 0 3

This course is designed to provide students with the essential knowledge to understand the principles of “green” design. It
covers an analysis of sustainable or “green” building through the practice of designing, constructing, operating, maintaining,
and removing buildings in ways that conserve natural resources and reduce their impact on climate change.

INTD419  INTRODUCTION TO VIRTUAL REALITY 2 2 3

This course introduces the basic concepts and technologies of Virtual Reality (VR) focusing on different ways to move
around. Students will be introduced to creating 3D panoramic environments for immersive communication.

INTD420  HEALTHCARE INTERIOR DESIGN STUDIO 1 4 3

This course focuses on designing large size [ high complexity projects of health care facilities such as general hospitals,
specialized clinics, special care centres (i.e., elderly, paediatric, cognitively/mentally impaired etc.). Students are expected
develop a comprehensive design with emphasis on socio-cultural and technical issues such as buildability, acoustics,
safety, and hygiene, while maintaining sustainable design measures.

INTD 427  SIGNAGE & WAYFINDING SYSTEMS 2 2 3

Wayfinding functions to inform people of the surroundings in unfamiliar built environments with a view to highlighting
information at strategic points to guide people into the right directions to overcome the fact that complex structures
in the built environment are interpreted and stored by the human memory vary such that distances, locations and time
are remembered differently than as they appear to be in reality. Students gain insight into landmarks, orientation and
navigation as key inputs in strategizing wayfinding designs. Students integrate signage systems in a design grid used to
integrate information in the context of four sub-types of signage: Informational signs, directional signs, identification signs
and warning signs.

INTD 435  EXHIBITDESIGN AND INSTALLATION 2 2 3

This course emphasizes the aesthetic and functional importance of form and space in exhibit design in commercial
and non-commercial settings. Synthesizing multiple design disciplines that come together to communicate objects,
information and themes across a range of threedimensional environments, students, in exhibit design, communicate
to target publics through environmental experiences that inform, entertain, and inspire. The discipline considers the
exhibition from the perspectives of communication, design and fabrication that involve a mastery of spatial planning, image
manipulation, narrative, color, lighting, and multimedia, and working knowledge of structures, typography, combined with
an understanding of audience and human factors, to shape storytelling experiences across multiple exhibition venues.
Students engage in planning of interior-design environments and scenography for trade exhibitions as well as as well

as for a range of festivities, museums, cultural and theatrical events. Students will gain insight into the staging of
representative and experiential spaces; for a variety of exhibitions and by means of case studies and attendance at
exhibitions, where they will gain firsthand knowledge of the role of such factors as lighting, sound and multimedia effects
in installation of exhibit designs.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY
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INTD499  PROJECTIN INTERIOR DESIGN 0 6 3

This course explores the concept of a space. Students investigate site and client analysis, and then formulate design
proposals from sketch scheme to final solution. The project is chosen by the student and subject to approval by a senior
project advisor and coordinator. Advanced study, research, and data collection leading to the development of the graphic
and three dimensional materials are required to illustrate the design process and the project solution.

INTR470  BSID INTERNSHIP 0 0 3

This course provides practical training experience, off-campus on a job site, for BSID students to facilitate transition
from the classroom to a professional work environment facilitating their seamless integration into the work force upon
graduation as interior designers. This course aims to provide students with first-hand experience of the day-to-day
functions and duties of and operations undertaken by interior designers and to integrate knowledge and skills learned in
the classroom with competencies required by the workplace

BSMCPR INTERNSHIP
INTR 471 Lol il 0 Y 3

i) Lpad 2 5 Ligall ol gl po Analal J s il A&V gl ol ha 53 LB (INTERNSHIP) (sl o il 5 580 559
o ol abell DA (e A asiSall agh sl e (s argrtsSat] Ll Jnadall A slaa) o dal) il o asiS) (e | 580 i DA ) Jlgn oy sl LIS
e Aol 240 Ul amiy o g laal) oy 5l oy oty A iiia A yige A 8 A Jlaall ODLA (e Aaliall glanll il JLgall Uil
il sl oy il il Al b 4 ala ol (el g (i (i e 08 (ra el i LeDIA o canl) (ol ) (e il (00 JBY)

)2 S Jandl) a3 aall g Badins Zels 90 (e J Y e JaS) 13l

The field training course (Internship) provides students with an opportunity to integrate the academic skills acquired
within the university with applied professional and personal skills, as well as developing student’s skills so that they can
acquire planned practical learning experiences to enable them to integrate their acquired knowledge through classroom
learning with the practical competencies and skills available through practice in the real professional environment. The
professional field training program requires that the student spend at least 240 hours of on-the-job training, during which
the student will be assessed by professional and academic supervisors to evaluate his/her success in meeting the field
training requirements (Completion of at least 90 credits and minimum CGPA 2).

IREL101  INTERNATIONAL RELATIONS 3 0 3

This course examines the theory of the nature and uses of power through coverage of the development of the nation-state
system focusing on specific problems in international relations in the world today. The course covers a wide variety of
topics. Basically it tackles elements of national power, sources of international conflict, the nature of war and strategy in
the twentieth century, measures to resolve conflicts, and prospects for the future. The course concludes with an analysis
of foreign policies and the role of Middle Eastern states in world politics and problems of, and prospects for, the Middle
East in the light of international political developments.

KORN101 INTRODUCTIONTO KOREAN LANGUAGE | 3 (o} 3

KORN 101 is anintroductory course designed for students with no previous knowledge of the Korean language. Students
will learn the Korean alphabet (Hanguel) in order to discern the sound of each alphabet. Furthermore, the course will teach
students to speak basic Korean by teaching the basic sentence structure and vocabulary of the Korean Language through
dialogues of real life situations. The course strives to teach the usage of 20 grammatical rules and 150 Korean words

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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KORN102 INTRODUCTION TO KOREAN LANGUAGE II 3 0

The KORN 102 course is designed for students who have come across learning basic grammatical rules, expressions and
structures. It focuses on acquiring communication skills by learning further complex grammatical structures and expanded
vocabulary used within a daily life by carrying out speaking, listening, reading and writing tasks. Students will be able to
use honorific forms, to express wish and to talk about hobbies, taste, transportation, and the appearance as well. This
course aims at expanding the students’ vocabulary with 200 words and 20 grammatical rules.

LAW 101 INTRODUCTION TO LEGAL SYSTEMS & LEGAL REASONING 3 (o} 3

The first half of this course consists of an introduction to theories of the nature, functions and origins of law and legal
systems including: sources of law, the nature of courts and selected other legal institutions, a comparison of legal systems,
and the special nature and sources of international law. Students gain exposure to legal reasoning including both statutory
interpretation and case-law reasoning in the second half of the course.

MEDIA OUTLETS IN BAHRAIN
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The student learns about the stages of emergence and development of media in the Kingdom of Bahrain in all fields of
communication (newspapers - radio and television - cinema - social media) and focuses on the importance of these means
of communication with the march of social, cultural, political and developmental development in the Kingdom of Bahrain
and their remarkable impact on Bahraini society.
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MASC 206 2 2 3

This course aims to identify the concept of writing for radio and TV and the characteristics and advantages of each,
understand and realize the differences between writing for radio & TV, provide students with the most important writing
techniques for radio and TV programs according to the techniques of the template (talk show - drama - newsletter
- advertisement... etc.), provide students with the types of script which are used in radio and television programs, get
familiar with the steps of editing for cultural, news, entertainment and drama programs and understand the relationship
between media codes and the editorial policy of radio and TV institutions. (Prerequisite: MCPR 102).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MASS MEDIA AND SOCIETY
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The course focuses on the developments of conventional and new media outlets (newspapers, radio, television and the
Internet) and their implications on society. The course thoroughly highlights the role that media plays in projecting society
and reshaping its culture. Through covering traditional as well as modern media theories, the course encourages students
to dissect the powerful dynamics of media institutions and their influence on audiences. The course in reverse also
examines the role of audiences in affecting these powerful entities.

MASC 309 JOURNALISMWRITING 2 2 3

This course includes the rules and skills of investigative reporting, press reports, press interviews, types and methods,
interviewing skills, types of interviews, types of questions, methods of formulating and constructing them. The course also
includes studying the rules and skills of writing articles of all kinds, writing reports, and expository as well as critical
essays of works of art and literature. It also looks at the use of modern approaches to writing (narrative style, descriptive
styles, personalization technique, and precision journalism). The course is based on practical field training on planning,
implementation, and writing for the arts and forms journalism taught to the student.

MASC310 DIGITAL JOURNALISM 2 2 3

The course deals with the concept of online journalism on the Internet, its types, its main features, interactivity in online
journalism on the Internet, levels of interactivity, the role of readers in contributing to the editing of online journalism and
technical templates for editing online journalism. The course also is concerned with the design of online journalism,
the future scenarios regarding the mutual influence between online and printed journalism, advertisements in online
journalism as well as practical applications of editing and design of electronic journalism.

FEATURE WRITING
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The course introduces students to feature journalism including profiles, immersive reportage, in-depth interviews, and
opinion pieces. The course trains students on using journalistic and storytelling methods to - through assignments-
produce original features. The course thoroughly covers research, fact-gathering, investigating, editing, reporting,
interviewing, structuring, and narrating techniques, so students can confidently share and lead their journalistic projects
(features) (Prerequisite: MASC 206).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MASC 322 NEWSPAPER & MAGAZINE LAYOUT 2 2 3

The course aims to provide the student with the skills of design and production of newspapers and magazines. The course
deals with the concept of journalistic output and its functions, design concepts, basic theories and its components, and
visual and aesthetic variables that govern it. The student also learns about the typographic and graphic elements and
how to utilize them in press production, in addition to the methods and techniques of artistic production of newspapers,
referring to the differences between the output of a newspaper and a magazine. The course also familiarizes the student
with the methods and techniques of the front, back pages and inside pages, as well as tabloid newspapers and magazines.
During the course, the student is trained in the journalistic production using the most popular software used in production.

MASC 328 SCRIPTWRITING 3 0 3

The course aims to train the student on practical ways of preparing and writing the script. The student will be introduced to
the fundamentals of script writing, beginning with studying the theory of script and the methods of drama building, and the
forms of the scenario (sequential, parallel and overlapping), followed by the components and characteristics of each form.
The student is then introduced to the literary script writing stage, including its various aspects such as its philosophical
nature, technical treatment, arrangement of scenes, leading up to the whole Scenario work, theme unit, division of
information and events, artistic form, character, plot, conflict and development and ways of excitement and thrill. This is
accompanied by analyzing, critiquing and deconstructing selected models from global scenarios, thus enhancing student
writing skills. The course also includes writing exercises for many scenes to write a shooting script and how to prepare it.
The student then presents a project for a short film scenario.

RADIO PRODUCTION
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This course deals with all stages of production for radio, where the student learns about the stages of preparation of
programs. The course also deals with the techniques of writing radio scripts for drama programs. It also deals with the
director’s tools, radio production elements, and equipment’s used in radio production. Radio and audio directing and
editing in the areas of advertising, news, programs, and crafts required in the treatment of such programs (Prerequisite:
MASC 206).
TV PRODUCTION
MASC 341 UJQJJ-nJ-lJl atiyl 2 2 3
e () ALY ¢ A 340 ) 8 ) 205K gl 5l acmil] R 530S A5 5 AN LY ) g Ul g ya )yl 2 g
5Kl Ul 5 58 il () ¢ i)yt cpanmal) ¢ oyl e Jlaal) S ¢ gy pad Gt ¢ ) (s A (38 il sna s ) 5o
D eal) L (G SR agh ) ALY ¢ g gaaill Ja) pal Ja il 5 081 sl dlae) ) g Wil ada g0y sl (e s ) g st 2yl
el A LY (o (3 ) LS 5 5 g N 8 prall) o (AT oy g 555 s S5 e IS Rndcaall Bela 15315 1 gy S
JMCPR 208 :Giudl callaiall) Jasall 5

The key objective of this course is to introduce students to the stages of television production as well as how to translate
scripts or written texts into television templates, as well as understanding the roles and responsibilities of the television
team (director, editor-in-chief, scriptwriter, shooting manager, decorator, studio manager, etc.). Besides providing students
with the basic components of a television studio, this course also provides them with the skills for setting up locations and
planning shooting stages, as well as understanding the differences between day and night shooting techniques, the types
of lighting used for each, how they are distributed, and how they differ according to the television template, as well as the
differences between live and recorded television production. (Prerequisite: MCPR 208).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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RADIO AND TV DIRECTING
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MASC 342 1 4 3

This course aims to introduce knowledge of the director’s and his/her assistant's tasks during the production of radio and
TV programs, understanding and realizing how to implement the script into audio or visual content in cooperation with
the editor-in-chief and shooting manager, provide students with information about the stage of television shooting or
radio recording, realizing the techniques of radio directing, identify the types of microphones and their uses, identify the
most important programs used in the radio production process, get familiar with the basics of television image formation,
understand the lighting techniques, identify the differences between the components of the decor according to the nature
of the television template, identify the types of cameras, their parts, movement and shot sizes and identify the types of
lenses and their characteristics and impact on the perspective of the image.
DIGITAL AND MOBILE JOURNALISM
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The course explains the concept, types, features, and techniques of online journalism. It highlights the role of audiences
(Internet users) in contributing to its content and interactivity levels. The course discusses further the similarities and
differences between the techniques of digital journalism and mobile journalism in terms of reporting methods, storytelling,
design, advertisement, and production process. The course also trains students in utilizing smartphones/applications to
write, edit and produce journalistic material. (Prerequisite: MASC 311).

MEDIA EDITING IN ENGLISH |
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MASC 344 2 2 3

This course aims at developing students’ skills in writing and editing the various arts and forms of journalism and
information in English such as news, reports, articles, etc. The course covers editorial rules of the media content in English
and provides students with the opportunity to submit practical applications and media topics in various templates and
forms in English (Prerequisite: ENGL 210).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY

COURSE LEC LAB
CODE CCLREENIILE CREDITS | CRED

MASC 355 DIGITAL PHOTOGRAPHY & VIDEO PRODUCTION 2 2

In its theoretical part, this course explores the concepts and knowledge associated with digital video and the various
stages of its production by presenting models of films and documentaries. The practical aspect, however; includes
teaching students the artistic and technical skills of each phase of digital video production. Practical training includes
the basics of using a video camera to carry out the production of video and television content. In this course, the student
learns the concepts, principles and techniques and aesthetics associated with photojournalism. He/she learns about the
basic uses of photography in the field of journalism, including the use of the camera to produce a press report in conformity
with artistic and technical conditions and criteria (modulation, lighting, depth of the field of image, composition ...) The
student is introduced to the use of software for editing, processing digital images, printing along with the use of images
use in design and advertising, as well as in some other technical and educational. The main aim of the course is to teach
the main photographic skills that enable the student to tell stories visually and in a manner that reflects a high sense of
commitment to ethical standards.

MEDIA TRANSLATION
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This course aims at providing the student with the professional skills needed to translate media content. During the
course, the student, through practical practice, translates several texts published in newspapers, magazines, media
sites and news agencies. The course helps the student to acquire a wide range of terminology, idiomatic expressions
and abbreviations used in the media and to develop his/her skill in translating these expressions into Arabic, as well as
the ability to edit translated texts to reflect sound media language that can render them publishable (Prerequisite: MASC
311 & MASC 344).

MASC 419 MEDIAEDITING IN ENGLISH 2 2 3

This course aims at developing students'skills in writing and editing the various arts and forms of journalism and information
in English such as news, reports, articles, etc. The course covers editorial rules of the media content in English and provides
students with the opportunity to submit practical applications and media topics in various templates and forms in English.

MASC432 TVPRODUCTIONI 2 2 3

The course deals with the basics of television production, starting with the development of student's capabilities in the
field of television innovations and production tools, as well as providing the basics of video shooting including angles and
movements. The student will also be able to develop the ground plans for directing solutions in locations by practicing his/
her skills in a short group project, emphasizing technical and craft concepts such as the sizes, basic shots, derived clips,
the relationship between the angle and the subject based on the angles of the base of the triangle, as well as camera
movements and the procedures used in the art works. At the end of the course, the student will be able to lead a team to
produce a joint project with a number of students, which will polish as student’s personality and reveal leadership features
in leading successful teamwork.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MASC 438 RADIO & TVPRESENTING 3 0 3

On this course, the student learns the preparation and presentation of the radio texts of the various formats and as well as
the responsibilities, tasks and skills of the announcer, including the art of dealing with the camera, the microphone and the
various artistic production processes. The student also introduced to presenting news, talk shows and interviews. Special
attention will be paid to voice, speech, pronunciation, discourse and some basic language skills for broadcasters. Training
in this regard deals with pause marks and their purposes, methods of sentence stress, casting methods, types and factors
of its success, in addition to specificities of both radio and television. The course will provide students with the terms,
concepts and production skills required in accordance with professional standards for radio and television performance.

PRESENTING & PERSUASION SKILLS
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MASC 439 1 4 3
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This course introduces the foundations and skills of recitation and phonemes. Students will learn the basics of persuasion
and persuasive methods used in the media to determine how recitation proficiency relates to listeners’ willingness to be
persuaded. Students will also learn how to deliver and harness the components of the vocal apparatus with body language
to persuade viewers and listeners. Additionally, it enables them to understand dubbing skills and techniques, and how to
utilize the different layers of voice according to the scenario’s personality traits (prerequisite: MASC 206 & ETHC 397)

MEDIA EDITING IN ENGLISH II
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MASC 444 2 2 3

The course aims at developing a high level of verbal and written communication skills in English, for students from
non-native English-speaking backgrounds. It therefore trains students on how to conduct as well as write journalistic
interviews in English. The course also introduces students to the styles, structures and writing techniques used in
features, investigative reports, and opinion pieces published in English media outlets (Prerequisite: MASC 344).

MASC 455 TVPRODUCTIONII 2 2 3

The course aims to provide the student with the technical and professional knowledge that enable the student to
understand the production and technical processes in all stages and requirements according to the requirements of the
photography sites. It also provides him/her with the skills of craftsmanship and technology through which he/she can find
the solution and overcome the technical problems encountered in the photography and editing processes. In addition, the
course enables the student to develop his/her creative abilities and artistic and personal visions that qualify him/her to deal
with technicians and artists on various photography sites. The course includes practical applications within the training
studio in the University according to the relative weight of the applied hours of the course.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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TV &RADIO EDITING
MASC 456 [y . 1 4 3
?Jq,u.nh.llq k",.cl:ngll eliigoJl
o(pl 5 < gall) s sall il allaang ALV sl g gl il ) a3 Gl agd -8 Aan) AT 5 LS5 sl p sgi o o yadl) ) )yl Cingy
238l 5 & gall il yy G Ca il ) Al Lgtianada g o s 31 Ay ylas ol ) 5 agd 55y small dlad g il Ca il ) ALYl
o
sl 5 pn o (5l ALV Tl (g L ¢ sl 5 35 gucall adalial) (s VLG5 ) it i€ e o yatl 5 Lgna Jalall S
) MASC 342 :ioll clhaiall) £ 5 53Nl gl s 4o Laia¥) caiall A0S 5 35 55 58080 5 e )3Y) cldasall e Eallo ynaiy

This course aims to introduce the concept of video and audio editing and its modern techniques, focusing on the basics
and dimensions of the image, color theory, the use of effects and transitions between audio and video clips, and exporting
the image to radio and TV channels as well as different social media sites (Prerequisite: MASC 342).

DOCUMENTARY FILMS
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This course introduces the definition of the concept of the documentary film, its essence, the stages of its development,
how to deal with the idea or subject in changeable reality, the treatment of factual material, determining the method of
presenting the subject, building, organizing, selecting and arranging the required material, presenting the film-maker's
vision of the content to the target audience, and preparing the cinematic treatment. Subcategories include types of
content, types of treatment, types of constructivism, poetic documentaries, determining the work plan, identification of
the aesthetics of the experimental trends in the short film (model analysis of Robert Flaherty and Grierson), film format and
visual expression strategies, expression strategies through commentary and dialogue, and expression strategies through
symbolic montage. In this course, the student learns to produce television programs, starting with collecting news from
the archives and the Internet, using it in as a unified constructional unit and linking it with premade footage to create its
own context. The student also learns skills of changeable reality photography and receives training in the use of external
(outside the studio) video cameras and microphones, in addition to the use of internal studio equipment. The student
submits a project at the end of the course (Prerequisite: MASC 341).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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SPECIALIZED JOURNALISM
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This course focuses on the study of the methods, principles and language of specialized press writing and coverage,
and examines the concepts and patterns of specialized newspapers and magazines. The student studies, in a practical
way, the basics and skills of specialized journalistic writing and coverage in a variety of areas including political, sports,
economics, health, scientific, environmental, cultural, artistic, women and child journalism. The student submits press
coverage and written assignments related to a selected number of these areas under the supervision of the course
instructor. Further, the course introduces rules, skills and conditions for the preparation of press investigations, reports
and interviews, their types and methods, techniques and skills of interviewing, types of interviews, types of questions and
techniques of question formulation and building question traps. The course is based on practical training in planning, field
implementation and writing for investigations, reports and other press texts (Prerequisite: MASC 311).

MASC 468 SPECIALIZED JOURNALISM 3 0 3

This course focuses on the study of the methods, principles and language of specialized press writing and coverage, and
examines the concepts and patterns of specialized newspapers and magazines. The student studies, in a practical
way, the basics and skills of specialized journalistic writing and coverage in a variety of areas including: political, sports,
economics, health, scientific, environmental, cultural, artistic, women and child journalism. The student submits press
coverage and written assignments related to a selected number of these areas under the supervision of the course
instructor. Further, the course introduces rules, skills and conditions for the preparation of press investigations, reports
and interviews, their types and methods, techniques and skills of interviewing, types of interviews, types of questions and
techniques of question formulation and building question traps. The course is based on practical training in planning, field
implementation and writing for investigations, reports and other press texts.
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The course deals with the concept of social networks, their characteristics, the most prominent scientific models that
explain new media phenomenon, social networking, the most prominent of these networks, the identification of their
positive and negative impacts on individuals and communities, their use in media campaigns, the mechanisms in which
they influence public opinion, the skills of building strategic plans in social networks and their uses in the field of public
relations. The course offers practical training in these skills (Prerequisite: MASC 343).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MASC 499 PROJECTIN MASC (0] 6 3
The graduation project course in Mass Communication aims at providing the student with the opportunity to prepare and
implement an integrated media project that reflects the various knowledge and skills acquired during the study of the
programme, based mainly on independent self-learning. It provides an opportunity to obtain practical experience in his/
her field of specialization as well demonstrate independence and originality, planning and implementation skills, leadership
and organizational capabilities, time and resource management. The course also allows the student to develop his/her
intellectual and practical capabilities in the service of the community through media and communication experiences.
The graduation project is conducted in through group or individual work and through direct guidance from the project
supervisor.

PROJECT IN MASC OR PREL
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The graduation project course in mass communication aims at providing the student with the opportunity to prepare and
implement an integrated media project that reflects the various knowledge and skills acquired by the student during the
study of the program, based mainly on independent self-learning. It provides an opportunity to obtain practical experience
in his/her field of specialization as well demonstrate independence and originality, planning and implementation skills,
leadership and organizational capabilities, time, and resource management. The course also allows the student to
develop his/her intellectual and practical capabilities in the service of the community through media and communication
experiences. The graduation project is conducted in group or through individual work and under direct guidance from the
project supervisor (Prerequisite: PMRM 498).

BASIC CONCEPTS IN MASS COMMUNICATION
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The course introduces the concepts, models and types of mass communications. It focuses on the mediums of mass
communication as well as their features and characteristics. It also focuses on the elements of communication process,
theories of media effects, and the media techniques that can influence audiences. It enables students to gain the required
communication skills for working in Mass media, such as press, radio and television.
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Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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NEWSPAPER DESIGN & LAYOUT
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MASC 517 2 2 3

NEW TRENDS IN NEW MEDIA STUDIES
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NEW TRENDS IN DIGITAL JOURNALISM
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MASC 519 3 0 3

The course deals with the features of digital development in the infrastructure of media and communication on the Internet,
reviews digital journalism and its characteristics, forms and levels, deals with the practical experience of journalists and
editors in network journalism, design and editing of electronic newspapers, review of the economics and management
of electronic newspapers, the use of computer applications in the field of electronic publishing, getting acquainted with
modern technologies in the field of digital journalism, and creating an electronic newspaper with its full contents.

WRITING AND MANAGING THE ELECTRONIC CONTENT
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MASC 521 3 0 3

The student learns about recent trends in digital production in terms of the practical dimensions of the rapid development
of digital production processes, and the scientific dimensions represented by the interest of modern scientific studies in
the roles of digital production techniques in building the media message and its effects on the public. This course requires
the production of media content in a group project that applies modern digital technologies and management, with regard
to editing, advertising, and marketing.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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ANALYSIS OF RADIO AND TV DISCOURSE
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The course establishes a theoretical introduction to the concept of discourse and its practice by going through many
intellectual, cognitive and philosophical bodies that dealt with it, adopted it and established it, such as the French and
German theory and the masters of American discourse. Through a methodological approach concerned with the semiotic
analysis of texts related to the content of the course in all its forms, types, and different nomenclature through the analysis
of its sign system in its audio-visual structures in the space of the building and the text.

DATA JOURNALISM
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The course develops the student’s skills in collecting, analyzing, and simplifying large digital data so that the target
audience can understand and assimilate it. The student will become familiar with the tools for collecting digital data,
working with tables and statistics, and rewriting them. The student will also be trained on how to take advantage of
the available techniques in extracting and revealing hidden stories between numbers and dealing with documents and
producing them in the form of traditional press templates such as news stories, reports, and investigations.

DRAMA AND CRITIQUE IN RADIO AND TV
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MASC 524 3 0 3

The course covers the concept, breadth, and types of drama theory, in order to identify the most prominent differences of
its different types. It also establishes a knowledge and cultural base for the techniques of applied and analytical criticism
through the most famous schools and modern theories in the practice of criticism operations. It also opens a wide field
in the practice of criticism operations through a number of applications. In-depth exercises on dramatic texts aim at
developing critical abilities and skills in light of the standards necessary for each of the two mediators.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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SOCIAL MEDIA AND DIGITAL CULTURE
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MASC 534 3 0 3

The student builds a cultural perception of the Internet and digital media. This course examines the impact of social media

on culture in the modern world. Analyzing the social, cultural, political, and educational dimensions of social media, and

presenting a study showing this perception. Topics covered include media elements, media technologies, media industries,

media transformation, building news, expanding and transforming advertising, media and the public sphere, and network

society.

INVESTIGATIVE JOURNALISM
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The course trains students on how to research, create, and present an investigative story using professional journalistic
skills and techniques. The course includes teaching various investigative techniques, including the skills of obtaining
information from formal and informal sources, conducting interviews, using public records and documents, and conducting
research.

WRITING FOR RADIO AND TV
MASC539 /o oriilg delay dutia 3 0 3
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The course is concerned with building the student's cognitive skills in the field of craftsmanship and writing techniques for
radio and television. The student adopts the theory of reverse engineering in slicing and deconstructing models from the
two expressive media, and then adopts stylistic contradictions of the models to complete models in various programs in
the audio-visual field. At the end of the course, the student presents a project to demonstrate the cognitive skills acquired.

TECHNIQUES OF RADIO & TELEVISION PRODUCTION
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MASC 562 2 2 3

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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ADVANCED RADIO & TV PRODUCTION
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MATHO053  BASIC MATHEMATICS 3 0 3

MATH 053 is an introduction to numbers, equations, and functions. Students will learn how to manipulate with numbers,
solve equations, and cope with mathematical functions. Students will also learn about exponential and logarithmic
functions as well as matrices.

MATH101  CALCULUSI 3 0 3

Math 101 Calculus |, which is a university requirement for the BSc programme in Engineering, IT, Multimedia, and
Physiotherapy. This course covers limits and continuity, and differentiation of algebraic and transcendental functions with
different rules, which involve multiplication, division, and chain rules. Applications of differentiation such as extrema
(maxima and minima), optimization, and mean value theorem are also covered in this course. Assignments of various
problems are handed to the students to solve to prepare them for the exams.

MATH 102 CALCULUSII 3 (o} 3

Math 102 (Calculus I1)is a university requirement for the BSc programme in Engineering, IT, Multimedia, and Physiotherapy.
This course is a continuation of Calculus | with emphasis on integration methods and techniques followed by further
integration and applications. Taylor and Maclaurin theorems, power series, infinite series and polar coordinates are all
covered in this course. Assignments are also handed to the learners to solve and get prepared for the exam.

MATHEMATICS |
MATH 103 L Glal) 3 0 3
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Math 103 is an introduction to introductory mathematical analysis for business, economics, life, and social sciences.
Students will learn how to write and solve the system of linear equations using Gauss elimination, quadric equations, linear
inequalities (analytically and graphically), absolute values, functions, composite functions, inverse functions, exponential
functions, and logarithmic functions. They will also learn how to determine compound interest, present and future value,
and annuities. They will be able to develop a matrix and an inverse matrix and use operations with matrices to solve linear
systems. The students are assigned assignments to solve to prepare them for the exams. Assignments and exams cover
all material (Prerequisite: MATH 053 or passing placement test).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MATHEMATICS II
MATH 104 > Gilualy 3 0 3
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Math 104 is a calculus course designed for students studying business, economics, and other business-related programs.
Besides business students, mass media and interior design students also take this course. This course involves limits,
differentiation, and integration of a variety of functions, such as simple algebraic functions, as well as exponential and
logarithmic functions. It also includes the application of differentiation and integration for business-related problems such
as marginal costs and total costs, as well as price, marginal revenue, and revenue (Prerequisite: MATH 103 or passing
placement test).

MATH201 DISCRETE MATHEMATICS 3 0 3

Anintegrated course that permits the student to learn how to formulate and express engineering and technology problems
in terms of discrete mathematics. The course covers the fundamental concepts of discrete mathematics that are widely
used in information engineering. The topics covered are logic and mathematical reasoning, sets, functions, counting and
combinatorial techniques, graphs and trees.

MATH202 CALCULUSIII 3 0 3

This course will build on the previous two calculus courses, Calculus | and II. The course emphasis will be on topics such as
vectors, partial derivatives and multiple integrations, ordinary differential equations and Laplace transforms.

MATH205 DIFFERENTIAL EQUATIONS 3 (o} 3

An integrated course that permits the student to learn how to formulate and express engineering and technology
problems in terms of differential equations. It covers classification, methods and techniques of solutions. Included are:
exact and separable types, linear and second- and higher-order equations with constant coefficients: non-homogeneous
and homogeneous ones; use of power series and Laplace transform methods. Some applications of differential equations
are also considered.

MATH221  LINEARALGEBRA 3 (o} 3

MATH 221 is an introduction to Linear Algebra. It covers linear systems, matrix algebra, vector spaces, linear
transformations, eigenvalues and eigenvectors and norms and inner products.

MATH311 COMPLEXANALYSIS 3 0 3

MATH 311 is an introduction to Complex Analysis. This course covers complex number system, Cauchy-Riemann
conditions, analytic functions and their properties, special analytic functions such as linear fractional transformations,
roots, exponential, logarithmic, and trigonometric and hyperbolic functions of a complex variable. It also includes complex
integration and line integrals, Cauchy representation, Taylor and Laurent Series expansions

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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PRINCIPLES OF MARKETING
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This course serves as an introduction to marketing in general, and the marketing process. Students will develop a thorough
understanding of the marketing concept/process, the marketplace, and the differences between consumer and business
markets. They will also learn how to design a customer-driven marketing strategy that employs the marketing mix, whilst
keeping pace with digital age developments linked to marketing activities (Prerequisite: MAGT 121).

INTRODUCTION TO COMMUNICATION

MCPR 101
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This course provides students with the necessary basic knowledge in the field of mass communication and public
relations. It includes a study of the elements of the communication process, the means, and forms of communication as
well as its different patterns. The course presents the concept of communication and its various influences, in addition to
providing basic knowledge about the emergence and development of contemporary media, the factors influencing it and
the identification of the functions performed by mass media in society. This course is an essential introduction to the study
of media and public relations.
NEWS REPORTING AND WRITING
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The course focuses on providing the students with the knowledge and practical skills required to cover and write the
news for the various print, audio-visual and digital media. The course provides knowledge and practical skills related to
the scientific concept of the news and methods of selection, collection, and coverage of news, dealing with news sources,
verification of information, methods of drafting news, news language, writing forms, rules for preparing and implementing
news reports, and ethics of writing and publishing news. During the course, the student will cover and write news in
different forms, formulas, and media formats (Prerequisite: MCPR 101).

MCPR206 MEDIA GRAPHICS 2 2 3

The course aims to identify the most important elements and principles in graphic design and the techniques of attracting
the audience to graphic designs, in addition the foundations of graphic design used in the field of media, both theoretical
and applied. The course aims to provide students with the skills of editing pictures, lines, colors, shapes, texts and drawings
through training on the methods of dealing with graphic design programmes such as Adobe Photoshop, Adobe InDesign
and Adobe Premier and others to reach innovative artistic designs providing elements of good design by strengthening the
student’s ability to be creative and innovative. The course also encourages and promotes student's self-initiated creativity
in expressing his/her ideas through the preparation of a variety of designs that are supposed to be dealt with creatively and
solving design challenges with high efficiency by employing different tools in these programmes.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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DIGITAL PHOTOGRAPHY
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A cognitive and applied introduction to the arts of photography, within the framework of which the student is trained in the
use of the camera, focusing on the settings and techniques in the camera where he recognizes (exposure triangle - white
balance - focal length - installation base and others), in addition to editing images by Photoshop in order to develop his/her
skills in photojournalism (Prerequisite: ITCS 101).

MEDIA GRAPHICS
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The course aims to identify the most important elements and principles in graphic design and the techniques of attracting
the audience to graphic designs, in addition to the foundations of graphic design used in the field of media, both theoretical
and applied. The course aims to provide students with the skills of editing pictures, lines, colors, shapes, texts and drawings
through training on the methods of dealing with graphic design programs such as Adobe Photoshop, Adobe InDesign and
Adobe Premier and others to reach innovative artistic designs providing elements of good design by strengthening the
student’s ability to be creative and innovative. The course also encourages and promotes student's self-initiated creativity
in expressing his/her ideas through the preparation of a variety of designs that are supposed to be dealt with creatively and
solving design challenges with high efficiency by employing different tools in these programs (Prerequisite: ITCS 101).
THEORIES OF MASS COMMUNICATION
MCPR232 ' oy e 3 0 3
ki Gaed Al 35 (e JAA e el 5 ig salaad) Joaai¥) 5 yallay Alatiall A palall iy il (e dpale Aala ULl g 55 ) pdall 108 Coagins
ASley) iy Jae Al s )l STl g DoY) il s e Je il s Tatil g ganl o g s Syl A alaiall iy il gl 2% Sy
e Gl 5 Adaal) Jlasy) s e oyl DA e Allall) it wall Culal) 480 g Caaging LS o JaiVl adlall 5 dfpaal) g Al
JMCPR 101 :¢ss callaia) aSe Y bl 55 &gy (o Joaady) gy plad (225 38 (3l (e Allall Baliiiasd 288 5 (Ll 5 pusiall Aalel) iy ylaill

This course provides students with a scientific background of the scientific theories related to the mass communication
phenomenon through the presentation and study of some theories of communication. It addresses the theories related
to the impact of communication, the concept of the active audience, interaction with the media and the theories that
explain the mechanism of traditional and modern media. The course also aims at enabling students to keep up with the
latest communication innovations through learning about modern communication techniques, identifying & underlying
scientific theories, and how to benefit from the application of theories of communication in media research and studies
(Prerequisite: MCPR 101).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MCPR243 NEWS REPORTING & WRITING 2 2

The course focuses on providing the students with the knowledge and practical skills required to cover and write the
news for the various print, audio-visual and digital media. The course provides knowledge and practical skills related to
the scientific concept of the news and methods of selection, collection and coverage of news, dealing with news sources,
verification of information, methods of drafting news, news language, writing forms, rules for preparing and implementing
news reports, and ethics of writing and publishing news. During the course, the student will cover and write news in
different forms, formulas and media formats.

MEDIA DESIGN AND LAYOUT
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MCPR 300 2 2 3

The course aims to provide students with the skills of both print and digital media design. The course also deals with
the concept of design, basic theories, and visual and aesthetic variables that govern it. Students will learn about the
typographic and graphic elements and how to utilize them in press production. The course also familiarizes students with
the most popular software used in print and digital design as well as production (Prerequisite: MCPR 211).

CONTEMPORARY TRENDS IN COMMUNICATION & PR
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The course deals with contemporary theories and their modern trends in the field of media and public relations, and their
place in contemporary societies, and briefing students with contemporary theories regarding the study of the impact of
media on social systems, the mobility of individuals and the relations among them and the means of communication, as
well as modern theories in the field of public relations and strategic communication, and also deals with the mechanisms
of employing scientific theories in research and studies in both mass and network communication and public relations.

MCPR520 RESEARCHMETHODS IN MASS COMMUNICATION & PR 3 (o} 3

This course covers qualitative and quantitative methodologies for research in the field of mass communications and public
relations. It covers commonly used methods of social research applicable to the field and focuses on developing skills
to evaluate research critically and to empower the student to conduct his/her own major research project. Among the
techniques imparted are search strategies and techniques for accessing information sources (both electronic and print)
and for evaluating the outcomes of such searches. In addition to topics of research design and scientific logic, the course
introduces a variety of statistical methods of analysis with a view to focusing on collecting, organizing, and using data as
an aid to assessing information systematically. Research and information gathering methods span research design, data
mining, data interpretation, reporting and strategic use of research findings.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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RESEARCH METHODS IN MASS COMMUNICATION & PUBLIC RELATIONS
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This course covers qualitative and quantitative methodologies for research in the field of mass communications and public
relations. It covers commonly used methods of social research applicable to the field and focuses on developing skills
to evaluate research critically and to empower the student to conduct his/her own major research project. Among the
techniques imparted are search strategies and techniques for accessing information sources (both electronic and print)
and for evaluating the outcomes of such searches. In addition to topics of research design and scientific logic, the course
introduces a variety of statistical methods of analysis with a view to focusing on collecting, organizing, and using data
as an aid to assess information systematically. Research and information gathering methods span research design, data
mining, data interpretation, reporting and strategic use of research findings.

MCPR565 SEMINAR IN CONTEMPORARY COMMUNICATION RESEARCH 3 0 3

The course offers a survey of research in mass communication and public relations and discusses the various trends in the
two fields. In particular, it focuses on the most recent developments in the field of communication research in order to help
students to use the modern theories in the writing of research papers.

PHOT101 INTRODUCTION TO DIGITAL PHOTOGRAPHY 2 2 3

The course introduces the art and craft of digital photography. Students will practice how to use and get the best from their
cameras and the main menu features. Emphasis is placed upon improving the quality of the image produced within the
camera by expanding the user’s awareness of the camera functions and the possibilities provided by a sound knowledge
of the features and basic imaging theory.

PHYS101  GENERALPHYSICS| 3 0 3

This course covers units and measurements, vectors, Newton's laws of motion, projectile motion, work and energy, impulse
and momentum, rotational dynamics, equilibrium of a rigid body and periodic motion.

PHYS 102 PHYSICSII 2 2 3

This course introduces principles of electricity and magnetism and circuits. Topics include: electric charges and fields,
Coulomb's and Gauss's laws, electric potential, capacitors, direct current circuits, Kirchhoff's rules, magnetic field and
flux, ampere's law, induced emf, Lenz's law, mutual and self-inductance, AC circuits, and RLC circuit. Learners will apply
these concepts in laboratory experiments.

PHYS321 ELECTROMAGNETIC THEORY 3 0 3

The course begins with a review of vector calculus and coordinate transformations. It covers fundamental concepts of
electrostatics, magneto statics, electromagnetic induction and electromagnetic waves. Students gain knowledge of
Maxwell's Equations and learn how to apply them to solve practical electromagnetic field problems. Other concepts such
as waveguides, resonant cavities, antennas and radiation patterns are also introduced in this course.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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The course aims to introduce students to scientific research and its importance in the field of media and public relations.
It also provides students with the skills related to scientific research, such as the use of library and references, designing
scientific tools for collecting data in media research, preparing a research plan, and identifying the types of research and
methods used in scientific research in the field of Media and public relations. It deals with the mechanism of formulating
hypotheses and scientific questions, writing a scientific research report, and presentation skills to present the results of
scientific research (Prerequisite: ETHC 397 and Completion of at least 90 credits).

PREL121  INTRODUCTION TO PUBLIC RELATIONS & ADVERTISING 3 0 3

The course presents the basic concepts related to the public relations discipline. It also focuses on the roles, responsibilities
and functions of public relations in various institutions, both governmental and private. It also examines the importance
of planning of public relations programmes, conducting public surveys and identifying the difference between public
relations and other marketing activities, such as advertising and promotions used by public relations, including brochures,
flyers and other advertising materials, as well as the use of the Internet in the field of public relations and advertising for
organizations. The course also emphasizes the importance of the ethical component of the practice of public relations.

PUBLIC RELATIONS & ADVERTISING CAMPAIGNS
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In this course, students will learn about the concept of public relations and advertising campaigns, and their importance
and role in the performance of public relations functions in different institutions. This course also provides students
with the opportunity to learn the concepts, theoretical foundations, scientific steps, and planning and analytical skills
necessary to develop and plan successful public relations campaigns and advertising campaigns, all through successive
steps of planning the campaign from the stage of developing the initial plan to the implementation and general evaluation
of its results (Prerequisite: PREL 121).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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This course aims to introduce the concept of the contemporary global media system and its basic components, and to
identify the theories that explain the phenomena of communication and international media, as well as understanding
and realizing the role played by international means of communication (international news agencies, international press,
international radio, international satellite channels, making diplomacy and relations). This course seeks to deepen
knowledge of the trends, balances and strategy of media flow in international coverage of conflicts and the international
advertising industry.

WRITING FOR PUBLIC RELATIONS
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This course deals with the concept of writing styles for public relations, writing press and radio news releases, public
service announcements, writing letters, memos, and reports, writing speeches and writing for pamphlets and flyers,
writing for interactive media and public relations announcement. The course also familiarizes the student with the
patterns and forms of media messages used by public relations and the elements of successful public relations writing
(Prerequisite: PREL 268).

PREL340 INTEGRATED MARKETING COMMUNICATION 3 0 3

On this course, students learn about the concept of integrated marketing communications, the principles of integrated
marketing communication, the marketing communication process, levels of marketing communication, marketing mix
elements, marketing communication strategy and planning. The course also deals with the elements to be analyzed in
planning marketing communications, marketing communication budget planning, the factors influencing the selection of
marketing communication mix, communication relevance to marketing mix elements, marketing communication campaign
components, and the role of the Internet in marketing communications.

INTEGRATED MARKETING COMMUNICATION
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On this course, students learn about the concept of integrated marketing communications, the principles of integrated
marketing communication, the marketing communication process, levels of marketing communication, marketing mix
elements, marketing communication strategy and planning. The course also deals with the elements to be analyzed in
planning marketing communications, marketing communication budget planning, the factors influencing the selection of
marketing communication mix, communication relevance to marketing mix elements, marketing communication campaign
components, and the role of the Internet in marketing communications (Prerequisite: MAKT 201).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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PUBLIC OPINION & ITS MEASUREMENT

RRELLS22 Awlidg oLl iyl

3 0

DRl Gl i calall (gl 1 g DUt 5 Gl Jlae (3 DUl ol Jlgen A Allia) 5 Ao ain) 530 US alall (gl 505 ol il 50 ) 5l Cangiy
Apanl)  Aalil) DoY) Jilas 595 AL L35 55 5all Joal sl Ay g Al clainall oy g i ciiliaall acl sif e oyl 5 lall (gl aalial
) Ll alall ol ) il A palal) il g Tl g e Y ) iy LaS ectibaaionall (8 aladl (gl 5 dins oy 53 5l calall (1,0 S 4

JMCPR 232 & STAT 101 :Giudl coollaiall) . il 13a 8 Cadagi 5 Adbiaall A flasl 5 3 salal)

The course aims to study the phenomenon of public opinion as a social and communicative phenomenon and develop
students’ skills in the field of measuring and surveying public opinion. The course presents the concepts of public opinion,
its different types, its development in modern societies, the study of factors influencing its formation, and the role of
traditional and modern media in forming public opinion. It also deals with the role played by public opinion in societies,
as well as the scientific methods, procedures and steps to measure public opinion by following the various scientific and
statistical techniques employed in this regard (Prerequisite: MCPR 232 & STAT 101).

STRATEGIC COMMUNICATION IN PUBLIC RELATIONS
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This course deals with the principles of strategic communication. It also tackles the emergence of this concept, methods
of communicating with the public and activating its role in various forms such as advertising, public relations, direct
marketing and e-marketing of goods and ideas. The course also deals with theories and models that practice strategic
communication in public relations (including ‘Broome and Dozier models, Grunig and Hunt models and other theories
in public relations, as well as various schools of public relations). Students analyze the relationship between strategic
communication in public relations and media, and draw strategies and tactics of communication, crisis response, and
handling of media and international public relations (Prerequisite: PREL 340).

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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MEDIA PRODUCTION FOR PR
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The course aims at preparing the student for the process of the financial, literary and artistic planning for media production
in public relations according to the target audience with a focus on the methods, components and technical stages to
produce various print media and audio-visual materials. This course also aims at providing the necessary skills in the
field of public relations publications. The course deals with the technical and scientific bases for directing and producing
publications, typographical production of images and titles, production of the front page, inside pages and advertisements
in public relations publications. The course aims to design and produce advanced printed forms such as newsletters and
magazines establishment and production of brochures and annual reports. The course also aims to provide the student with
the ability to plan and produce media and communication materials in the field of public relations, with a focus on audio-
visual materials used by public relations, including radio and television programs, recorded programs, documentaries,
multimedia presentations and applications of an advertising or promotional nature. (Prerequisite: PREL 402).
PROTOCOL & EVENT MANAGEMENT
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The course aims at providing students with the knowledge and skills to prepare and plan effective communication for
special events, develop communicative skills (audio and oral), learn the code of conduct during events and the protocol
rules concerning VIPs, and learn protocol rules related to public relations activities that are followed in special occasions
(Prerequisite: PREL 340).

PREL475  ADVERTISING COPYWRITING & DESIGN 2 2 3

The course aims to build, develop and refine the skills of editing, design and production of advertising. The student will
study the basics, principles and skills of advertising innovation, aesthetic values and creativity in the advertising business,
whether print, audio, visual or digital. The course also focuses on the skills of editing and design of brand and advertising
logo, editing and writing of headlines, editing of the advertising message, print design, editing and design of radio and
television ads, as well as design and production of Internet advertising.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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PREL476  PUBLIC RELATIONS MANAGEMENT 3 0

In this course, the student learns about the public relations strategy as an administrative activity, the organizational
structures of the public relations department in the various institutions, the modern methods of managing them and its
role in shaping the mental image of the institutions. The student also examines the concept of leadership, its objectives.
the course focuses on the elements of the administrative process in the field of public relations. It deals with the planning
process in this field, its importance and its various stages, and then tackles the aspect of the organization, its steps, its
benefits andits elements, & public relations activities. It also sheds light on the principles and types of organization and the
factors influencing the selection of the appropriate organizational structure, the stages of preparation and organization
of the organizational structure and its models. The course finally highlights the control of public relations activities and
decision-making in the field of public relations.

CRISIS COMMUNICATIONS
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In this course, the student gets introduced to the concept of crisis management in terms of concept, dimensions,
characteristics, types and the role of public relations management in solving them according to strategies and plans
studied addressing the stages of development of these crises. In addition to studying ways to negotiate in crises
(Prerequisite: PREL 301 & PREL 302).

DIGITAL PUBLIC RELATIONS
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The purpose of the course is to use the Internet as a mean of communication in the field of public relations and to know to
what extent these sites benefit from the possibilities of the Internet to facilitate their communication with citizens & the
media, and the mechanisms of adopting the model of electronic dialogue in communication with their target audiences
and the use of technologies, interactive communication methods, communication strategies followed by public relations
on the Internet, the quality of the tools used, the promotion methods followed, the features of the content provided, the
communication techniques used, the most important elements of their design, the nature of the theoretical model & the
communication practices used in these sites (Prerequisite: PREL 302).

PREL485 WRITING FORPR 2 2 3

This course deals with the concept of writing styles for public relations, writing press and radio news releases, public
service announcements, writing letters, memos and reports, writing speeches and writing for pamphlets and flyers, writing
for interactive media and public relations announcement. The course also familiarizes the student with the patterns and
forms of media messages used by public relations and the elements of successful public relations writing.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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PREL499 PROJECTIN PUBLIC RELATIONS 0 6 3

The graduation project course in Public Relations aims at providing the student with the opportunity to prepare and
implement an integrated media project that reflects the various knowledge and skills acquired by during the study of the
programme, based mainly on independent self-learning. It provides an opportunity to obtain practical experience in his/
her field of specialization as well demonstrate independence and originality, planning and implementation skills, leadership
and organizational capabilities, time and resource management. The course also allows the student to develop his/her
intellectual and practical capabilities in the service of the community through media and communication experiences.
The graduation project is conducted in through group or individual work and through direct guidance from the project
supervisor.

BASIC CONCEPTS IN PUBLIC RELATIONS
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The course focuses on several topics that explain the concept of public relations, its objectives, functions, and the factors
of success while managing PR departments in business organizations. It also focuses on the important role that PR plays
in affecting and shaping public opinions. The course sheds light on public relations research as well as recent trends in
managing PR and helping business organizations form a good mental image and relationships with their customers.

PREL515 PUBLIC RELATIONS & INFORMATION CAMPAIGNS 3 0 3

This course provides a comprehensive overview of concepts, analytical techniques and methods to assess audiences,
target markets and vital trends requisite to develop a public relations strategy in the context of a complex and rapidly
changing world and media environment. The course explores contrasting public relations strategies in international
strategies in international settings employed by multinational corporations, governments and interest groups. Students
apply communication and public relations methodologies to plan public relations campaigns.

PREL516 MEDIA PRODUCTION FOR PUBLIC RELATIONS 2 2 3

This course covers the basic media techniques in print and broadcast productions for public relations. It deals with
production of documentaries, brochures, pamphlets and films and focuses on the use of web site and online media, such
as electronic mail, to promote the organization’s image and enhance its relations with the public.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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STRATEGIC COMMUNICATION AND CRISIS MANAGEMENT
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The course covers the role of activities in contemporary organizations, especially in the crisis stage, which has become
a fait accompli, which prompted various organizations to take care of communication, as it is among the foundations
upon which to do various work and activities. The course also deals with training students on the practical application of
theories, strategies and tactics from the perspective of public relations, which focuses on the role of public relations in
communication. The student will analyze the crises of companies and institutions to understand communication strategies
through the use of case studies and participatory exercises. The course is also focused on training students on how to use
communication strategies in different companies and institutions on similar crises facing society at the present time.

MARKETING & ADVERTISING IN DIGITAL MEDIA
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The course aims to introduce digital public relations, its importance and methods of practicing it, both on websites and
social networking sites, and to provide students with the skill towards analyzing practice methods and how to choose
social networking sites, websites and digital media, and the role of these means in communicating with stakeholders, the
media and the public. By training students on how to employ the Internet and social networking sites in public relations,
and to apply the theories of public relations prevailing in the digital age.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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PLANNING AND MANAGEMENT OF ADVERTISING CAMPAIGNS
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The course deals with how to plan media and advertising campaigns in light of the great role that the art of marketing of all
kinds plays in promotion. It also deals with the advantages of media and advertising campaigns, defining advertising goals,
the importance of planning advertising campaigns and types of campaign planning in terms of time dimension, degree
of comprehensiveness, geographical dimension and degree of centralization, the most important variables and factors
influencing when preparing advertising campaigns, the most important considerations for the marketing thought of the
organization, stages, foundations and mechanisms of planning and management of media and advertising campaigns, and
training students on how to analyze and evaluate the different elements contained in advertising campaigns, and how to
design and plan successful advertising campaigns.

ADVANCED WRITING IN MEDIA & PR
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PSYC101  INTRODUCTION TO PSYCHOLOGY 3 0 3

This course aims at introducing students to the basic tenets of the science of psychology in an interesting and accessible
way. |t aspires to deepen students’ understanding of the complexity of human behavior and relationships, and to challenge
them to look for answers outside the boxes of their own specializations. Since students are flooded with information about
human relationships and human behavior from the media, the internet, and their own familial and cultural contexts, they
need to learn to think critically and develop a healthy kind of skepticism that will allow them to sift “facts” from “factoids
and urban myths!” The course empowers them with the necessary tools of understanding and evaluation (of knowledge)
and opens for students avenues for life-long learning in the study of psychology.

SOCI101  SOCIOLOGY 3 0 3

This course introduces students to the fundamental concepts and methods of sociology, the scientific study of group
behavior in terms of social interactions and processes. Such aspects as social structure, class stratification, cultural
aspects of social organization, gender issues, ethnicity, social norms and behavioral patterns are among the issues
covered in this introduction.

S0CI102  SOCIOLOGY I 3 0 3

This course introduces students to the analysis of the social basis of behavior as a key to understanding the social world.
This course deals with topics spanning the gamut of: social interaction, social self, social cognition, social perception,
social attitudes, social influence and persuasion, group processes and leadership.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.
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SPAN101 INTRODUCTION TO SPANISH | 3 (0] 3
A practical language course which aims at familiarizing students with the basic rules of pronunciation, reading, speaking,
writing, and listening comprehension. The course material focuses on developing students’ ability to understand and

express Spanish in daily conversations.

SPAN102 INTRODUCTION TO SPANISH II 3 0 3

A continuation of SPAN 101 which aims at further developing the students'skills in speaking, reading and writing.
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STAT 101 is an elementary course that begins by familiarizing the student with new concepts as applied to the
extraction of meaningful information from random sets of data. It covers descriptive statistics and leads on to frequency
and its distribution, variance and standard deviation, probability, expected values, discrete and continuous probability
distributions, correlation, and regression (Prerequisite: MATH 053 or passing placement test).

STAT202  BUSINESS STATISTICS 3 0 3

This course in statistics imparts additional knowledge of statistical theory that is important for application in business and
economics. Topics span: correlation analysis, linear regression, chi square tests and analysis of variance. Special attention
is placed on survey methodology. An introduction to non-parametric test is provided. The course uses statistical software,
SPSS and Minitab, for presentation and analysis of data.

STAT302  APPLIED PROBABILITY 3 0 3

The course introduces probability notions such as random variables and probability distributions, expectation,
momentgenerating function, functions of random variables and transformation. In addition, applications of probability to
areas such as reliability theory including parallel and series connections and the basic single server queueing system
M/M/1 are also discussed.

Please refer to the program study plan to identify the prerequisite for the courses listed in this document.

COURSE DIRECTORY 67



d L ailéc ol Al
AHLIA UNIVERSITY
BAHRAIN

For more information please visit our website
www.ahlia.edu.bh

¢ X £ ftn © ® ahliauniversitybh
updated June 2023



