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Ahlia University
COLLEGE OF ARTS & SCIENCE
MASTER'S DEGREE IN MASS COMMUNICATION AND PUBLIC RELATIONS

MSMCPR 22-23

MSMCPR 22-23 - Foundation * (6 CREDITS)

Course Code |Course Title Lec |Lab| Cr Prerequisite
MASC 502 Basic Concepts in Mass Communication 3 0 3
S pdlozl JlaiVl (9 awlwl pudlao
PREL 502 Basic Concepts in Public Relations 3 0 3
olell WMl (88 awluwl pudlao
6

*1.If any student registered foundation course(s) according to the admission requirements, he/she must receive a grade of B or more in all
foundation courses he/she registered.

2.The grades of the foundation courses are not considered in the CGPA. 3. These courses are not considered as part of the MSMCPR program.

MSMCPR 22-23 - FIRST YEAR (18 CREDITS)

First Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
MCPR 511 Contemporary Trends in Communication & PR 3 0 3
Theories
olell wlBMelly pMeVl WlHh (83 8 oleadl wlalxs)
MASC 519 New Trends in Digital Journalism 2 2 3
a0l @8lxall (9 =l wlals)
PREL 519 Strategic Communication and Crisis Management 3 0 3
loyVl 8,l5lg duzesl yow )l wBMeJI
9
Second Semester
Course Code |Course Title Lec |Lab| Cr Prerequisite
MASC 522 Analysis of Radio and TV Discourse 3 0 3
wgssalidly cseldVI Llazdl Jd=s
MCPR 521 Research Methods in Mass Communication and 3 0 3 |Completion of at least 9 credits

Public Relations
Bolell WMl pMe)l 88 cuxdl aalo

PREL 526 Digital Public Relations 2 2 3
08 )l aolell wlBMell

MSMCPR 22-23 - SECOND YEAR (18 CREDITS)

First Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
MASC/PREL 5XX Elective I X X 3
MASC/PREL 5XX Elective II X X 3
6

#Students who want to do their dissertation in Public Relations must take 2 of the Public Relations electives from the list of major electives.
#Students who want to do their dissertation in Mass Communication must take 2 of the Mass Communication electives from the list of major
electives.
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Second Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
DMMC/DMPR 599 Dissertation in MASC or PREL X X 12 |MCPR 521 AND Completion of at least 21
credits
12

A student can register in the dissertation course DMMC/DMPR 599 if the following conditions are satisfied: the student (1) completed successfully
at least 21 credit hours including MCPR 521 (2) received a grade of B or more in MCPR 521, and (3) attained a GPA of at least 3.0 (4) completed
the two major electives.

LIST OF MAJOR ELECTIVE COURSES

Course Code |Course Title Lec |Lab| Cr Prerequisite

MASC 521 Writing and Managing the Electronic Content 2 2 3
98IVl Sgizeall 8,l5]9 &LS

MASC 523 Data Journalism 2 2 3
bl @dl=o

MASC 524 Drama and Critique in Radio and TV 3 0 3
Vg yalily aclsVl (s aaillg Lol

MASC 534 Social Media and Digital Culture 3 0 3
4,08, @dladly (selosi=Vl Lolgl J5sluwg

MASC 537 Investigative Journalism 2 2 3
alasiw)l @dlxall

MASC 539 Writing for Radio and TV 3 0 3
Vg yeldly acls\ asJl

PREL 538 Planning and Management of Advertising Campaigns| 2 2 3
auMe)l oMozl buasig 6,ls]

List of DMMC/DMPR 599 Courses:

Course Code Course Title Lec |Lab| Cr Prerequisite
DMMC 599 Dissertation in Mass Communication 0 24 12 |MCPR 521 AND Completion of at least 21
pMeVl 8 &l 80 credits
DMPR 599 Dissertation in Public Relations 0 24 12 |MCPR 521 AND Completion of at least 21
ol WMl (58 dlw, )80 credits
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MSMCPR 22-23 - Foundation * (6 CREDITS)

Course Code |Course Title Lec |Lab| Cr Prerequisite

MASC 502 Basic Concepts in Mass Communication 3 0 3
S pdlozl JlaiVl (9 awlwl pudlao

The course deals with mass communication as a social and psychological phenomenon. It addresses topics such as the definition of the concept
and the types and levels of communication and its effects, the development of communication through the successive periods of history, and
characteristics of mass communication. It also introduces modern means and prototypes of communication.

aulosll lpio WS sl Lol pdly dpio JS Laslasg Olipong S pudlozdl JlaiVl Jilwg pdly aclgly ax3loig oS pdlozdl JlaiVl pudles ;é0dl Jsbsy
ao;M1 &Ml wlylpall jul (e Byilly ualozel sle ,5b SlasY lpadsgi pay il duoMeYl ugiall 5ulsc S pudlozel JlaVl L6 ol by @lasVl
g reulidly guslyly @8lallS s udlozdl sVl Jlwg (88 JLasVU pslall

PREL 502 Basic Concepts in Public Relations 3 0 3

olell WMl (88 apwluwl pudlao
This course introduces a scientifically-based public relations concept and sheds light on its historical development. It deals with the definition of
public relations, its origins and evolution through history and the relationship between the concept of public relations and other concepts. It also
identifies the functions and objectives of public relations and the means of communication used to achieve their goals.
aolall ©BMal (58 arwlwl puslin o

wlBMel 85| (58 zlil Gloging (lpailbgg dnlell LMl Blasl paly @ ala ol pudlanlly dolell WMl pgpio 2wt grolse dac (e )80l Josnin
WBMell §)ls] (9 izl wlalxiVlg dslell WMl Goz 5,80l puog) oS (a)lsly plell S JSiii (89 aweli Sl elpdl 5y eVl wlalaio (59 dolell
aolell WMl 8,15 (89 anlpdl wlp=>gdl 3>IS 5Ll R @M=l 8)ls] LIV o pi sl auaSly JloeVl wlodhind b dgowy @udd 830 JuSwivig dnlell

I I | | s |

*1.If any student registered foundation course(s) according to the admission requirements, he/she must receive a grade of B or more in all
foundation courses he/she registered.

2.The grades of the foundation courses are not considered in the CGPA. 3. These courses are not considered as part of the MSMCPR program.

Date Printed : 30/01/2023 12:26 Page 1 of 6
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MSMCPR 22-23 - FIRST YEAR (18 CREDITS)

First Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
MCPR 511 Contemporary Trends in Communication & PR 3 0 3
Theories
aslell WMy pMeVl W)k (59 8 roleall wlalxs)l

The course deals with contemporary theories and their modern trends in the field of media and public relations, and their place in contemporary
societies, and briefing students with contemporary theories regarding the study of the impact of media on social systems, the mobility of
individuals and the relations among them and the means of communication, as well as modern theories in the field of public relations and
strategic communication, and also deals with the mechanisms of employing scientific theories in research and studies in both mass and network
communication and public relations.

aolall wBMalls pMeVl wlyki (3 8 olaall wlal)l
8rolaall oyl Ml abloly (6 polaall Clesizoll (53 Lpsilog séolsall CBMally PMel o b durzll lpslalsly byolanll oyl ;yaoll Jolisy
aolall oMl o (5 anasdl Syl i3Sy WJLasVl Jiluss mpins lowd l8Mally 31,801 Jl,>g ducloixVl anlaill sle oMYl b awl,n paiss Lowd
aolell wBMally Sl oS mdlocdl JaiVl oo JS 8 wlwl,illy ezl (58 analsdl wlyail carbes LT Layl Joliis cnenilyiwVl JLaiVlg

MASC 519 New Trends in Digital Journalism 2 2 3
809,)l @dlxall 8 aya=dl wlalxsVi

The course deals with the features of digital development in the infrastructure of media and communication on the Internet, reviews digital
journalism and its characteristics, forms and levels, deals with the practical experience of journalists and editors in network journalism, design and
editing of electronic newspapers, review of the economics and management of electronic newspapers, the use of computer applications in the
field of electronic publishing, getting acquainted with modern technologies in the field of digital journalism, and creating an electronic newspaper
with its full contents.

a0l Blxall (8 apaxll wlalx)l

 Lpilgiwos LSl lpailasy awed | @lall Lossiwy « iVl @S csde JlaiVly pMel dwlwVl aul (58 wswd,l ekl plles ,yaell Jgbi
g uSIV aall 8,15ly wlslamdl Lolsiwl « axig,uSIVI cimall s puonai « OlSuidl @8les (88 oyyxolly pursall dulosll =l Jolivg
JolSs a50,58)] @tums il @umnd Jl adleall oo (8 aiasdl olaidl e @il sig xSV il o (50 IV cwlsd]l liuds plascawl
lpibgixo

PREL 519 Stragegic Communication and Crisis Management 3 0 3
oVl 8,lslg duzesl yow )l wBMeJI

The course covers the role of activities in contemporary organizations, especially in the crisis stage, which has become a fait accompli, which
prompted various organizations to take care of communication, as it is among the foundations upon which to do various work and activities. The
course also deals with training students on the practical application of theories, strategies and tactics from the perspective of public relations,
which focuses on the role of public relations in communication. The student will analyze the crises of companies and institutions to understand
communication strategies through the use of case studies and participatory exercises. The course is also focused on training students on how to
use communication strategies in different companies and institutions on similar crises facing society at the present time.

lo3VI 8,lsly duseslwYl B ) )

our oo kil JlasV &,lel) wlodaiodl walizo 895 low (28lg Lol cazenol sidl o3Vl @l 08 @ols 8 oleoll lodaiodl (s @aisVl 95 5aall Jglisy
lSaSdly wleslbiwlly wlybill cslesll Badatll sde oMl (5 5580l ol loS « wlblinidl s JlacVl calizoy plisll (58 lpale osey sl GVl
JlaiVl olslyiow! ppt) Glawsally OlS il olojl Judz Ul pgiaw oS « JlasVl é dolell wlMall Ha5 (sde 3555 sally dolell BV jghaio oo
S il (58 @iVl lesiliwVl plazwl @uasS (de oMl Gy xiall pipy WS « &S, Ladl wlyyaills Al Glwls plazswl b oo

el gl (s goizall axlgi @ilow wlojl Lsle aalizeodl ©luwéolls

I I | 1 o]
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Second Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite

MASC 522 Analysis of Radio and TV Discourse 3 0 3
g palidly aelsYIl Lozl Jud=i

The course establishes a theoretical introduction to the concept of discourse and its practice by going through many intellectual, cognitive and
philosophical bodies that dealt with it, adopted it and established it, such as the French and German theory and the masters of American
discourse. Through a methodological approach concerned with the semiotic analysis of texts related to the content of the course in all its forms,
types, and different nomenclature through the analysis of its sign system in its audio-visual structures in the space of the building and the text.

ugzsalily caelsVl Lozl Judss

Cowly i aidls csull dxaudally &d20lly &,Sall Slunwsall oo vasll (e j9,0l IS (o A long LUzl pgpio) Uy Mo il purs
owxpio 839 (ke 8)0all Ll Lo ysio «osigrsalill (8 ol Julss csle 5S,0U a5 cosSupoVl wlbsdl ubluly dilodVlg s all d,billS
lpwlizls Lpclgils LISLil @818, a0l Sgizeas alall wls pogaill (wlowmd! Szl pigs csoxpin J5ao pe abazdl @, liolly anluwdll a,liall las
oiolly (il (silad (58 @ olly dcgoamoll Lpiliy (59 (siloMell Lpollay Jul=i jue daalizall lpiliouiog

MCPR 521 Research Methods in Mass Communication and 3 0 3 |Completion of at least 9 credits
Public Relations
ol WMl oMVl (8 cuxdl adlo

This course covers qualitative and quantitative methodologies for research in the field of mass communications and public relations. It covers
commonly used methods of social research applicable to the field and focuses on developing skills to evaluate research critically and to empower
the student to conduct his/her own major research project. Among the techniques imparted are search strategies and techniques for accessing
information sources (both electronic and print) and for evaluating the outcomes of such searches. In addition to topics of research design and
scientific logic, the course introduces a variety of statistical methods of analysis with a view to focusing on collecting, organizing, and using data
as an aid to assess information systematically. Research and information gathering methods span research design, data mining, data
interpretation, reporting and strategic use of research findings.

aolall ol8Mally pMeVl (3 ol aplio (
el bl cabasg - ollls Glwhul asl slasiwy dolell wlBMally MVl Jlo (58 sl duasStl crolell el zalio a0l lis shass
wSoutsd)y i g9 s>l o Ll uSels o JSiiu csedl puasid wlhlpell ek (e S50 Jlxall 1is (58 asdaoll plaziwVl agilid] (seloa=V
2 iy (el 2> (ke dcgannlly g iSIYI) clogleoll 3lan (] Jgosll el ludis lailyiwl b lpsls pir il wluadl g 4 Lol
go> ol 18,0l Gagy Julsil) ailas Yl CllwVl oo dcgiin dcgamo 5yinll pads walall Ghially ol paaas olegoge (] @LoYL ol llac

Ul cl,,-mulg o punss losleoll gaxg ol el Jois .cxzmpin JSiny Olosleall pasia) sacluso 8150 Lpolasiwly Lpoulaiig oLl

PREL 526 Digital Public Relations 2 2 3
a,09,J| aola)l ©BMeJI

The course aims to introduce digital public relations, its importance and methods of practicing it, both on websites and social networking sites,
and to provide students with the skill towards analyzing practice methods and how to choose social networking sites, websites and digital media,
and the role of these means in communicating with stakeholders, the media and the public. By training students on how to employ the Internet
and social networking sites in public relations, and to apply the theories of public relations prevailing in the digital age.

a08,)l dolall wl8Mall ‘ (

Ml GLuS]s « (selosiVl Jolgdl @3lgog duig SIYI @3lgall (sle slgw Lpsiw)lon llwly lpinasly dued )l dslell LMl ool (s ) 80l Bap
ool go Jolsdl (58 Jilwell 04 5939 « &und )l bilwglly duigiSIVI g3lgally cscloixVI Jolgil g8lgo sLixl @ue,Se dw)lond] cdlwl Jul=i 9= 8,lp0ll
Garbig ¢ Aol OB (88 scloax VI Lolgill 8lgog wi iVl by auanS (sle Ml oy )raell pips oS ¢ jepozly pMeVl Jilweg dxlaodl
w08l paall (8 8Ll @olall Bl Gl

I I | 1 9]
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MSMCPR 22-23 - SECOND YEAR (18 CREDITS)

First Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
MASC/PREL 5XX |Elective I X | x| 3
MASC/PREL |  5XX |Elective II | x | x| 3 |
| | | | s |

«Students who want to do their dissertation in Public Relations must take 2 of the Public Relations electives from the list of major electives.
#Students who want to do their dissertation in Mass Communication must take 2 of the Mass Communication electives from the list of major
electives.

Second Semester

Course Code |Course Title Lec |Lab| Cr Prerequisite
DMMC/DMPR 599 Dissertation in MASC or PREL X X 12 |MCPR 521 AND Completion of at least 21
credits
|| |12

A student can register in the dissertation course DMMC/DMPR 599 if the following conditions are satisfied: the student (1) completed successfully
at least 21 credit hours including MCPR 521 (2) received a grade of B or more in MCPR 521, and (3) attained a GPA of at least 3.0 (4) completed
the two major electives.

LIST OF MAJOR ELECTIVE COURSES

Course Code |Course Title Lec |Lab| Cr Prerequisite

MASC 521 Writing and Managing the Electronic Content 2 2 3
9,iSIVI Sgizad| 85l5]9 &LS

The student learns about recent trends in digital production in terms of the practical dimensions of the rapid development of digital production
processes, and the scientific dimensions represented by the interest of modern scientific studies in the roles of digital production techniques in
building the media message and its effects on the public. This course requires the production of media content in a group project that applies
modern digital technologies and management, with regard to editing, advertising, and marketing.

oSV Sgizall 8,l5]g alis

auolall slaVly «sw0d)Jl 2Vl wldos) g luiell sghill (58 alioioll dulasll slaVl cus o wswd)l 2Vl (58 @izl wlalull (le CJlall e
Sgizeo 2ol 5ya0ldl 11s by . sspezl 8 Lpilywils awMeVl @lw,l sly (08 s )l 2Vl wluss Hlesl ayazdl awlell wlwll plois! (sd @lioioll
Brgatidly « UMVl ¢ oyl pasy lowd canazdl awd )l 8,15Vl wlusil ad (uai sclox gg oy (sodle]

MASC 523 Data Journalism 2 2 3
bl 8lss

The course develops the student's skills in collecting, analyzing, and simplifying large digital data so that the target audience can understand and

assimilate it. The student will become familiar with the tools for collecting digital data, working with tables and statistics, and rewriting them. The
student will also be trained on how to take advantage of the available techniques in extracting and revealing hidden stories between numbers and
dealing with documents, and producing them in the form of traditional press templates such as news stories, reports, and investigations.

Ulul @l

ode LUl &)zt Lpslasiwls loags oo Bapioll sspazdl oSeid Lol pldas cosuall axd )l bl gox csde Il Ollpo 5yioll i
isSs poMsiwl (58 aslioll Sluiill po 83LiwYl @S (sle clall 0y WS el sslely collasVls Jslazdl go Jolailly (und,ll SUll gos wlosl
Slasszally olarls LVl panslls @il daxo lgd aud (e lp=lols « 3l go Jolaills o8l ¢u dxaseoll aadll

MASC 524 Drama and Critique in Radio and TV 3 0 3
wgsyalidly aclsVl (s aaillg Lol

The course covers the concept, breadth, and types of drama theory, in order to identify the most prominent differences of its different types. It
also establishes a knowledge and cultural base for the techniques of applied and analytical criticism through the most famous schools and modern
theories in the practice of criticism operations. It also opens a wide field in the practice of criticism operations through a number of applications.
In-depth exercises on dramatic texts aim at developing critical abilities and skills in light of the standards necessary for each of the two mediators.
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Ogszalilly aclsVl (sd asilly Lol ] ‘

ol a,8lalg 88,20 81218 slid Guwds loS (dalizoll LwlinY ol all 5l sle b0l ] Yooy dlelgily Lelusly Logpan Lol,all aylaid ;yi0ll ooyei
JWs oo @8] Sllosll dw)low (58 lawls Vo 2ty oS (@il Gldasl] dwlow b agazdl wlails w)laadl spil 1eyo cslalzed] cniadas)l 2al
onbwsll oo JS) @05 Wl sulsall sso (58 apaaidl whlpally whasll duow (5] Bags aSailolys Losai csde ddosell wlyails Gliail po sac

MASC 534 Social Media and Digital Culture 3 0 3
4,08, @dladly (selosi=VI Lolgl J5sluwg

The student builds a cultural perception of the Internet and digital media. This course examines the impact of social media on culture in the
modern world. Analyzing the social, cultural, political, and educational dimensions of social media, and presenting a study showing this perception.
Topics covered include media elements, media technologies, media industries, media transformation, building news, expanding and transforming
advertising, media and the public sphere, and network society.

a08,)l @lailly cncloamV Jolgill JiLuws ‘

sle¥l s gzl pllell 8 adlasll sle cseloixVl Jolsd] Jilws 556 (58 ytall 138 s o)l pMeVly eVl e sdlii i sl lall pgiy
solic tlpl Byl piy sl geslgall Jooiis sl 138 (s uwlys priis coscloazVl Jolgall Jilws o drolailly dulinlly &3lailly duclossVi
Sl goizos colsll Jlaolly oMVl (OMeVl Jigxis grwgs LoVl el ooVl gl (oMl wlelbuall oMeVl Jiluws wlass peMel Jilws

MASC 537 Investigative Journalism 2 2 3
alasiw)l aslxall

The course trains students on how to research, create, and present an investigative story using professional journalistic skills and techniques. The
course includes teaching various investigative techniques, including the skills of obtaining information from formal and informal sources,
conducting interviews, using public records and documents, and conducting research.

aslasiwYl @leall

ol sle yiall Joiin asipall aall olusily ollpall plasiwl oy Wslily ailasiwl & e el aas (sle Ml ,aall Oyn
plazialy « Molas! sha] « axoml sués dnowl yslasll oo wlogleall sl Jgazdl Gllge s (58 Loy (@alizeoll slagiwYls srimall Lol
Szl shr>ls ¢ anlell Wlaiiwolly Mol

MASC 539 Writing for Radio and TV 3 0 3
Vgssalilly aclsW a sl

The course is concerned with building the student’s cognitive skills in the field of craftsmanship and writing techniques for radio and television.
The student adopts the theory of reverse engineering in slicing and deconstructing models from the two expressive media, and then adopts
stylistic contradictions of the models to complete models in various programs in the audio-visual field. At the end of the course, the student
presents a project to demonstrate the cognitive skills acquired.

wesalily aclsyU LSl

o auuSall dwaipll @yl slasel LJUall pgds o> cwgnzalilly aclsW sl wlusis wldy=dl Jlxo (08 CJlall 48 20ll wlylpall wleluy 5,80l pips
csiyolly cnmosl Jlzall (59 dcgisall gyl (58 25los sl 23loil) dugluwl wlo,lei (sis pgds o5 o9 Gomeill ubarwsll (o 23los cliSeiy puyuini
a9 20l ail)lpo b 38 legyuire ) 80ll &lps (89 pasig

PREL 538 Planning and Management of Advertising Campaigns| 2 2 3

auMe)l oMozl by 6,ls]

The course deals with how to plan media and advertising campaigns in light of the great role that the art of marketing of all kinds plays in
promotion. It also deals with the advantages of media and advertising campaigns, defining advertising goals, the importance of planning
advertising campaigns and types of campaign planning in terms of time dimension, degree of comprehensiveness, geographical dimension and
degree of centralization, the most important variables and factors influencing when preparing advertising campaigns, the most important
considerations for the marketing thought of the organization, stages, foundations and mechanisms of planning and management Media and
advertising campaigns, and training students on how to analyze and evaluate the different elements contained in advertising campaigns, and how
to design and plan successful advertising campaigns.

auMeyl oMozl bz 8,15 (

Mozl wlinoo Jglisy oS .aug il (59 aclyil walizeos Bagausdl 08 dusly Sl Sl joll b (58 d4uMeYly duoMell oMozl hyhss 8,858 ) ys0Jl Joliy
2l aely Jgouiadl 859 wsiosll el s oo oMozl laasall lgils aMeVl oMonl bubss duasly eVl Blaall waxig aulleVls aolleyl
iy uiwls J>lro o c@aiwbol] (nbsgail ,Sall dolsdl wlybacVl pals asMeVl oMozl slicl aic 840l Jolgally wlysiall ply (@3S ol @39
puonail] 8,8:5g el oMosdl Lpale Sgimg sl @alizeoll oliall pudiy Julwi @xasS (sle Ml i asMeVls doMeYl oMozl b5l bhuass
sl aple| Moz hdasalls
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List of DMMC/DMPR 599 Courses:

Course Code Course Title Lec |Lab| Cr Prerequisite
DMMC 599 Dissertation in Mass Communication 0] 24 12 |MCPR 521 AND Completion of at least 21
pMeVl 8 &L, 80 credits

The student completes a scientific dissertation in the communication field on one of the media phenomena or the problems facing practical and
professional practice in the various fields of communication. The dissertation includes a methodological framework that explains the
methodologies of the thesis and a theoretical framework and a review of previous related literature and an essential part in which the student
reviews the general results of the study, and represents a scientific addition to the field of communication in its various branches.

pieYl (58 alw, )yé0 . .

PVl wVlxo (58 duipally adosll duw;lond] axlgi (sl WMSLinoll ol duoMel jalghll Sam] Jg> pMeVl Wlxo a5l (58 dauale @lw, Il 5=
Al 4 o2y bowll 5539 @lw)ll £9090 (o audll aludl ClusW Lol yziwly by )bly &lw,)l Olxpio aog) bixpio L] poaily alizoll
aalizeoll acg e JlaiVl o (58 dunde @dlo] Jiovg cwl)al) olell aolidl.

DMPR 599 Dissertation in Public Relations 0 24 12 |MCPR 521 AND Completion of at least 21
ol WMl 8 allw, ) 80 credits

The student completes a scientific dissertation in one of the scientific phenomena related to the field of public relations or studies the problems
facing practical and professional practice in the field of public relations and strategic communication. The dissertation includes a methodological
framework that explains the methodologies of the dissertation, a theoretical framework and a review of previous related literature and an
essential part in which the student reviews the general results of the study and represents a scientific addition to the field of public relations.

aolell ©BMel (56 @l ,yé0 :

o dpigally dulasll dwlondl axlgi (sl SMSLiroll dawlyns pois ol dolsll GBMall Jlras dla el dxalall ,alglall 5as] (6 dmale @Wlw, IUall 32y
byl 9080 o il diludl Lol Lolysiwly Uyby 1)bly &l oloxpio s Lxgio LUl oy wszeil yiowVl JlaiVlg olell oMl i
aolell wlBMall Jleo (56 aunle @lo] Jioug «dwl,al) dolell zolidl CIURIl ad Lo e bowlul 23>0
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