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AHLIA UNIVERSITY
BAHRAIN

Bachelor’s Degree in Mass Communication
and Public Relations (BSMCPR) Programme

Ref: UC/P 608/2023

As approved by University Council Decision No. UC/2352/04/2022-23 of
meeting No. UC/04/2022-23 held on Monday the 2" of January 2023.

This revised study plan is to be implemented as of the First Semester of the
academic year 2023/2024 for current and newly admitted students.
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First Semester

BSMCPR 22-23 - FIRST YEAR (35 CREDITS)

Course Code |Course Title Lec |Lab| Cr Prerequisite
ARAB 101 Composition for Native Speakers of Arabic I 3 0 3
1 4 =l a0l
ENGL 101 Academic English I 3 0 3 |ENGL 052 & ENGL 055 or passing
1 4 ks asll) placement test
HUMR 101 Principles of Human Rights 2 0 2
S (5 s (53
ITCS 101 Introduction to Computers & IT 2 2 3
Gila slaall Lin ol <5 5 AV andall 8 dania
MCPR 101 Introduction to Communication 3 0 3
Jeaiy) ) Jase
MATH 103 Mathematics I 3 0 3 |MATH 053 or passing placement test
1 obusly)
17
Second Semester
Course Code |[Course Title Lec |Lab| Cr Prerequisite
STAT 101 Introduction to Statistics 3 0 3 MATH 053 or passing placement test
sban ¥l 8 dania
ENGL 102 |Academic English II 3 0 3 |ENGL 101
2 3y 3yl a0
MCPR 102 News Reporting and Writing 2 2 3 MCPR 101
A AL 5 Al
MATH 104 Mathematics II 3 0 3 |MATH 103
2 clualy
HIST 121 Modern History of Bahrain 3 0 3
Eyanl) a5
PREL 121 Introduction to Public Relations and Advertising 3 0 3
e Yy dalall cladall ) Jase
18
BSMCPR 22-23 - SECOND YEAR (36 CREDITS)
First Semester
Course Code |[Course Title Lec |Lab| Cr Prerequisite
ARAB 201 Introduction to Modern Arabic Literature 3 0 3 |ARAB 101
Capaall padl Qa1 ) Jase
ENGL 201  |Academic English III 3 0 3 |ENGL 102
3 3 3yl a0
MASC 205 Media Outlets in Bahrain 3 0 3
Gl A e Jil s
MASC 206 Writing for TV and Radio 2 2 3 |MCPR 102
s 8kl g de 13U Al
MAGT 121 Fundamentals of Management 3 0 3
By il
MCPR 232 Theories of Mass Communication 3 0 3 [MCPR 101
eyl by ks
18
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Second Semester

Course Code |Course Title Lec |(Lab| Cr Prerequisite
MAKT 201 Principles of Marketing 3 0 3  |MAGT 121
Gl 53ha
ENGL 210 Technical Report Writing 3 0 3 |ENGL 201
agall el s
MCPR 208 Digital Photography 2 2 3 |ITCS 101
‘_,..Aa B\ RSYPIi]
MASC 209 Mass Media and Society 3 0 3
einall g e Y
MCPR 211 Media Graphics 1 4 3 |ITCS 101
Sl yall Sle )
PREL 268 PR & Advertising Campaigns 2 2 3 PREL 121
SSle s Lalall cilEMall @
18
BSMCPR 22-23 - THIRD YEAR (36 CREDITS)
First Semester
Course Code |Course Title Lec |Lab | Cr Prerequisite
ETHC 397 Media Law and Ethics 3 0 3 MASC 206 AND Completion of at least 66
ALENAT 5 DoY) ey yis credits
PREL 301 International Communication 3 0 3
sl Juasy)
PREL 302 Writing for Public Relations 2 2 3 |PREL 268
el ClEY 2
MASC 311 Feature Writing 2 2 3 |MASC 206
Al ) dlaall
MASC 340 Radio Production 2 2 3 |MASC 209
=13y Zy)
MASC 341 |TV Production 2 2 3 |MCPR 208
18
Second Semester
Course Code |Course Title Lec (Lab| Cr Prerequisite
MCPR 300 Media Design and Layout 2 2 3 [MCPR 211
MJ\J:\LM\M\G\}J}M
MASC 342 Radio and TV Directing 1 4 3
sl 5 I3 21 AY)
MASC 343 Digital and Mobile Journalism 1 4 3 |MASC 311
AL sl ddlan 5 40 Hl) ddla )
MASC 344 Media Editing in English I 2 2 3 ENGL 210
1 A 5las¥l (e ) el
HU/SS XXX Humanities & Social Sciences 3 0 3
Ao Laa 5 Al o slel
15
Summer Semester
Course Code |[Course Title Lec |Lab| Cr Prerequisite
INTR 471 BSMCPR Internship 0 0 3 |Completion of at least 90 credits And
(el oyl Minimum CGPA 2
3
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BSMCPR 19-20 - FOURTH YEAR (27 CREDITS)

First Semester

Course Code |[Course Title Lec |Lab| Cr Prerequisite
XXX XXX Major Elective I X X 3
1 aaddll e ksl ) e
PREL 412 Integrated Marketing Communication 3 0 3 [MAKT 201
LSl gy gl oYLy
PMRM 498 Research Methods in Mass Communication & Public| 2 2 3 |ETHC 397 AND Completion of at least 90
Relations credits
Lalall Bl 5 pDle ) 8 Canll malie
XXXX XXX Free Elective I X X 3
1 s ool
12
Second Semester
Course Code |Course Title Lec |(Lab| Cr Prerequisite
PREL 484 Digital Public Relations 2 2 3 PREL 302
a1 Al B
XXXX XXX Major Elective II X X 3
2 pasaddll e g kEa) ) e
PREL 447 Media Production for PR 2 2 3 |MCPR 211
Lalal) Bl FgaSle Y1 o) all L)
MASC/PREL* 499 Project in MASC or PREL X X 3 |PMRM 498
Lalall Bl Sf WMoY g 5 pie
XXXX XXX Free Elective II X X 3
2 o~ sokaal
15

LIST OF MAJOR ELECTIVE COURSES

Course Code (Course Title Lec | Lab| Cr Prerequisite

MASC 411 Media Translation 2 2 3 MASC 311 and MASC 344
daadle ) daa jill

PREL 422 Public Opinion & its Measurement 3 0 3 MCPR 232 and STAT 101
Al d (3 5k g alall 0

MASC 439 Presenting and Persuasion Skills 1 4 3 MASC 206 and ETHC 397
Gac LY &l leall 5 oY) ) g8

PREL 439 Strategic Communication in Public Relations 3 0 3 MCPR 300
Akl ClEdR) @ @.}Sbﬁu‘z{\ Juasy)

MASC 444 Media Editing in English II 2 2 3 MASC 344
2 4 alasYl eyl il

MASC 456 TV and Radio Editing 1 4 3 MASC 342
(s 8l 5 e 1Y) 2 gall

MASC 464 Documentary Films 2 2 3 MASC 341
ERCERINEN]

PREL 464 |Protocol & Event Management 2 2 3 MCPR 300
Cillladll 35100 5 J S 35 pall

MASC 467 Specialized Journalism 2 2 3 MASC 311
Aaadiall ddlaall

MASC 474 Social Media 2 2 3 MASC 343
eelain ¥l dual il Jilu
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PREL 475 Advertising Copy Writing and Design 2 2 3 MCPR 211 and MCPR 300
PREL 477 Crisis Communications 3 0 3 PREL 301 and PREL 302
Y 2!

List of MASC/PREL* 499 Courses:

Course Code Course Title Lec |Lab| Cr Prerequisite
MASC 499 Project in MASCL* 0 6 3 PMRM 498
DY) A5 e
PREL 499  |Project in Public Relations?* 0 6 3 PMRM 498
Lalall Bl i g 5 5

L MASC 499 (sl dusy (pavadia 5 5l 4 se coanadio 48 )5 dlae daanadio 4y syl dlaa (o135l 55 380 & 5 Al ¢ 50580 ol o 13) mali 5
Ayl de gadaall Al f ) 5 81 o AIAYL ey & gaia sa

2 PREL 499 4slall cilESlall Cle suin g0 (0 g san s Gl iy cdidle] sl duadle) dlas ppanad
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Course Descriptions

MCPR 101: Introduction to Communication (3-0-3)

This course provides students with the necessary basic knowledge in the field of mass communication and public relations. It includes
a study of the elements of the communication process, the means, and forms of communication as well as its different patterns. The
course presents the concept of communication and its various influences, in addition to providing basic knowledge about the
emergence and development of contemporary media, the factors influencing it and the identification of the functions performed by
mass media in society. This course is an essential introduction to the study of media and public relations.

(3-0-3) JLaiVl J| J>4e :MCPR 101

Jbaidl Jilugy Juasdl dudas solic duhys e )yaall Jotdy Gy dolal GBMally pMedl Jlxo § AW bl CBylaadly dallall g3 ] ) yaall 1do Gug
eI Jluwg yglaty 8las Jgo duwolusdl CBylaall iy S ) yaall oigog cdabizeall 18G9 JUasVl pgginl ) aall (oym WS . dabizeall dblasly JUasyl JKaly
Aola)l W BMallg edleY) duwlyl Léwui J3de 8l g aeiemall § Gaaleaddl JLaddl Sy Lgags () Caslb gl douoxy dlgud - 835001 Jalgally 8 polasll

PREL 121: Introduction to Public Relations and Advertising (3-0-3)

The course presents the basic concepts related to the public relations discipline. It also focuses on the roles, responsibilities, and
functions of public relations in various institutions, both governmental and private. It also examines the importance of planning of
public relations programs, conducting public surveys and identifying the difference between public relations and other marketing
activities, such as advertising and promotion used by public relations, including brochures, flyers and other advertising materials, as
well as the use of the Internet in the field of public relations and advertising for organizations. The course also emphasizes the
importance of the ethical component of the practice of public relations.

(3-0-3) oMy doladl Ml JI Jsdo : PREL 121
&5@35;;!! ;\y.u cdaliseo]! QW}AJ‘ ‘3 dolad! B! ;bjUbjﬁ C)\;Jﬁjmﬁ )‘3..51 OLC«)Sﬁ LS dolad! cEY) Y=L St M_}Aj‘ agu»l_ws" MLO.A.U )J.E).Ajl =3y
029 g9 Al OMeYE ¢3! dutsgund)l daiziWlg doladl LBMa)l (o 3,001 Olug ygge)! Ton shxly cdalal BN rolyy Jaddass daanly (Aol of
359 . Oledaiell Llewly dolal GBI Jlrs G coYl cabb g3 cddleddl dlgall (e Laanpe g bighaally Ol doladl Bl gals s VTR olgal
ol GBI dwylow S Lfg)l;';)’l 095l &l e ¢S ), a0l

MCPR 102: News Reporting and Writing (2-2-3)

The course focuses on providing the students with the knowledge and practical skills required to cover and write the news for the
various print, audio-visual and digital media. The course provides knowledge and practical skills related to the scientific concept of
the news and methods of selection, collection, and coverage of news, dealing with news sources, verification of information, methods
of drafting news, news language, writing forms, rules for preparing and implementing news reports, and ethics of writing and
publishing news. During the course, the student will cover and write news in different forms, formulas, and media formats
(Prerequisite: MCPR 101).

(2-2-3) 4bay! 40l 5 4ksdll :MCPR 102

el oo US A s bl & ymcnaly 5 ol ] 5Ly i) 51 2S5 el gl el lgally Bymalls I 35 syl 555
Aas LY delue Bybg ccologlaall oo Gamills GLSYI H3bas po Jalatlly LY dudaiiy pozrg il Gybog )L Lolall pggaall dalarall ddosd! w)lgally
Oy fmog JEBL LY LSy Adasity CIUall p gl (paall UM LY iy LUS ©LEMSTy cdnylsYl lanl iy slae] delgds crdlodl BUSy LY

(MCPR 101 1(3lee llae) .dalizea sl

MASC 205: Media Outlets in Bahrain (3-0-3)

The student learns about the stages of emergence and development of media in the Kingdom of Bahrain in all fields of communication
(newspapers - radio and television - cinema - social media) and focuses on the importance of these means of communication with the
march of social, cultural, political and developmental development in the Kingdom of Bahrain and their remarkable impact on Bahraini
society.

(3-0-3) sl G oMY Jile s :MASC 205

359 (! Joolsd) Sl — Lt — 0923003019 Ae13YI — Camsall) JUaiVl SYlme guozr § ol ASlas (§ pMleY) jgkaly H5gbs J>le e Ul Byay
(@7 paizmall e B gmelodl Wil cpyondl aShas (3 Digaitlly dwlendls L3LERg due ot duaitd] By g0 042 Juolgill Jilus &l e
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MCPR 232: Theories of Mass Communication (3-0-3)

This course provides students with a scientific background of the scientific theories related to the mass communication phenomenon
through the presentation and study of some theories of communication. It addresses the theories related to the impact of
communication, the concept of the active audience, interaction with the media and the theories that explain the mechanism of
traditional and modern media. The course also aims at enabling students to keep up with the latest communication innovations
through learning about modern communication techniques, identifying & underlying scientific theories, and how to benefit from the
application of theories of communication in media research and studies (Prerequisite: MCPR 101).

(3-0-3) JLasY! b ka5 :MCPR 232

i (Jlaidl @lbyla aad Ay (oye UM (1o W3y (S palazdl JUail 8yalle ddlaiell alall bylaill e dule dalsn Ol wgss 5,80l 1de CBugiu
@Sy cdipusdly udadl el Blug Jos T s L;Jl obyladly el Blug ao Jeladly Jaadl jggexdl pgg209 Jlasyl il dalazal wb,ladl Jolis
Bl 414,89 g 8 miall duadall bl e G paidly cdipasd) Juasyl oluds e b padl M- fpe ALl Slasviuel) LIl ST g0 Cougiuw WS (JLasVl

(MCPR 101 :@le cllaie) .oMedl wluhag eigzn (3 Juasyl @bylas (29,8 Gudas (e ddlall

MASC 206: Writing for TV and Radio (2-2-3)

This course aims to identify the concept of writing for radio and TV and the characteristics and advantages of each, understand and
realize the differences between writing for radio & TV, provide students with the most important writing techniques for radio and TV
programs according to the techniques of the template (talk show - drama - newsletter - advertisement... etc.), provide students with
the types of script which are used in radio and television programs, get familiar with the steps of editing for cultural, news,
entertainment and drama programs and understand the relationship between media codes and the editorial policy of radio and TV
institutions. (Prerequisite: MCPR 102).

(2-2-3) 02 ikl 5 de 1330 ALY :MASC 206

pals DUl 25 335 ¢y s 80 5 3D AL e G5 a5 o5 clagio IS L) g a5 (5 5800 5 A 13D AU o ggie o il ) saall 138 gy
el ol (3 deatisal a seaill g gily Ol s 55 ¢(&) LLode) - A la) B - Ll pa - sl o ) Gl L 88 g A g 540 5 L 2V el all SN s
Slosns gall 4y 53 il dslaudl g 2o W) Jilasy 550y O ABaD) agd s cal Hall 5 dagad ll 5 4 LAY 5 AAEN mal ll Ly jadll Gl shadsy Alal¥) 5 ¢ g 5380 5 due)SY)

(MCPR 102 : &l callaze) A s 54kl 5 4 13Y)

MCPR 208: Digital Photography (2-2-3)

A cognitive and applied introduction to the arts of photography, within the framework of which the student is trained in the use of
the camera, focusing on the settings and techniques in the camera where he recognizes (exposure triangle - white balance - focal
length - installation base and others), in addition to editing images by Photoshop in order to develop his/her skills in photojournalism
(Prerequisite: ITCS 101).

(2-2-3) <8 sl :MCPR 208

Cu !}}"‘&“ @ 5.)59.-5.«” Wloadly CJL)LLC}” &.CJQSJU\ & ‘LryaSJl fk\;'d.wl uk‘ L_.,JLb.” Cyds Lb)[b! L; R ‘@‘)95:‘31”):‘3441” uy.n) dududaig 3."/.9);40 dodie
@ Dhles pslal Yol o sigisall daulgy somall ;0,5 J) 8LoYL o(pty CoSHI Bl — (§)5d1 dad) — (21 O3l )3 — (ol i) e Byany
(ITCS 101 :sle cllane) . fomsall ygsatl

MCPR 211: Media Graphics (1-4-3)

The course aims to identify the most important elements and principles in graphic design and the techniques of attracting the
audience to graphic designs, in addition to the foundations of graphic design used in the field of media, both theoretical and applied.
The course aims to provide students with the skills of editing pictures, lines, colors, shapes, texts and drawings through training on
the methods of dealing with graphic design programs such as Adobe Photoshop, Adobe InDesign and Adobe Premier and others to
reach innovative artistic designs providing elements of good design by strengthening the student's ability to be creative and
innovative. The course also encourages and promotes student’s self-initiated creativity in expressing his/her ideas through the
preparation of a variety of designs that are supposed to be dealt with creatively and solving design challenges with high efficiency by
employing different tools in these programs (Prerequisite: ITCS 101).
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(1-4-3) Sl p3ledl : MCPR 211

S ol Guasly (A8l Olosmatl] Hggendl Ll ©lidy Sl ceoatl 3 dewludl csalully polall ool e Bl JI )ydell Cug
ooyl (JEAYI Ol cloglasdll ¢ jguall dallne hlge LI OS] ) 3 yiall kg S ¢ fdatlly §pladl cpamsal] e el Jlomo (§ daditinsll
8,S5us &b lapanal (] Jgmosl) aey sans (399) gealing cnlizd Ol s3sall Jio $dlyzdll muanatl] ol o Jolatdl codlid (e oyl IS (30 pgenlls
oo 3y )81 (e uaxll G G Iyl e CUall )08 dueiSy guaidy 8y gl e CIUall 8)ud eueds IS o duadl muaail] polic lgd Basi
odd (§ daiseell Ol Candsgs DS o ddle Adlads dasonadll bl Jong G S0 gne Jaladl poiss @I degitall paobiadl (po dadall Slic) I3k

(ITCS 101 1@l cllaie) . alyl

PREL 268: Public Relations & Advertising Campaigns (2-2-3)

In this course, students will learn about the concept of public relations and advertising campaigns, and their importance and role in
the performance of public relations functions in different institutions. This course also provides students with the opportunity to learn
the concepts, theoretical foundations, scientific steps, and planning and analytical skills necessary to develop and plan successful
public relations campaigns and advertising campaigns, all through successive steps of planning the campaign from the stage of
developing the initial plan to the implementation and general evaluation of its results (Prerequisite: PREL 121).

(2-2-3) Ple s dalall clédlall &3ea :PREL 268

Dyl 148 zedy WS ¢daliseall oluw §oll & dolall BBl Caslsg elaf RILITA) Leiuanly LMYl CMaselg doladl BNl e poede ey aall I G SAlall By
dodlel Wdlezg dele GBMe W Jadasdy slisly polail doyg pall ddudilly ddadasall @hlgally duadall Olglasdly 4,124l ol o laall el Ol 440,001
( PREL 121 :3slw cdlata) . Lgaeiliad plall ogdnlly duaitlly 3lgiily 40991 dlasdl aupg dlomye (y0 Te b dlasell Jaddase) &dbiadl il glasdl pe cdoesb

MASC 209: Mass Media and Society (3-0-3)

The course focuses on the developments of conventional and new media outlets (newspapers, radio, television and the Internet) and
their implications on society. The course thoroughly highlights the role that media plays in projecting society and reshaping its culture.
Through covering traditional as well as modern media theories, the course encourages students to dissect the powerful dynamics of
media institutions and their influence on audiences. The course in reverse also examines the role of audiences in affecting these
powerful entities.

(3-0-3) awimall pdleyl (MASC 209

S el e dBuy sgunll ),80ll b 2eizall e @illSaily (o iYlg O go3alidly deldYly Cazuall) Bugdaelly druadasl e)l.c;” Sy wilyghas e yya0dl 580
Ol 7oad e Ol a0l Zemdn ¢ dpddly Ladad| e)&.c}” Sy ©bylas ddass SIS o . dudES PREA; dalely aatizmall 5l ‘3 e)&&}” Slwg duals
Agall LS oda e sl G bzl H9o L eSlaall ol g LIl dSs palexdl e Wil A Y Ol ol dygall

ETHC 397: Media Law and Ethics (3-0-3)

The course aims to familiarize students with their legal and moral rights and duties and how to collect and disseminate information
without violating legal and ethical rules. The course deals with the concept of morality and ethics, the principles of freedom of opinion
and expression, the concept of professional ethics, the concept and principles of law, media law, legal and legislative frameworks
regulating the media, journalism and media codes of ethics, and media practitioners’ rights and duties. The course also covers criminal
liability and publication, rules and ethics of crime data dissemination, intellectual property rights, legal and ethical rules regulating
copyright, ethics of professional practice in public relations, and legal and ethical controls for new media (Prerequisite: MASC 206
and completion of at least 66 credits).

(3-0-3) 408dal 5 Dle Y iz i3 :ETHC 397

AW pogae ) yaall Jolis BN g 45931l aelgall gl 9o loglandl 1&g o 4S9 48319 4 lall dilusrlgg dB gy CIUal pldl dloyaedl Gug
dabaiell L ailly A5l HbYlg aMeYl il il 093l tooleg poge cduigal DLEMSYI agghe ¢ paailly STII Aoy dalaiall sigolally &3MSYI Bucllly
delgilly d,Sall LShall (39h> dasyzdl 40 L3NSy delgd caddally ! ©Sh> peilexlag pdedl guylos Boi> (MeVly (ppall Badl 3adlge pMe
MASC :ibe llie apazdl eMeW 43M3Y1g a5l Jaylguall cdoladl oMl Jlxo 3 dwgal! duoylaall SLEMST (Ll §adl (320 dalaadl ABMSYIg & 45181

(Bxine Aol 66 0o Ji Y e JaS| « 206

PREL 301: International Communication (3-0-3)

This course aims to introduce the concept of the contemporary global media system and its basic components, and to identify the
theories that explain the phenomena of communication and international media, as well as understanding and realizing the role
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played by international means of communication (international news agencies, international press, international radio, international
satellite channels, making diplomacy and relations). This course seeks to deepen knowledge of the trends, balances and strategy of
media flow in international coverage of conflicts and the international advertising industry.

(3-0-3) 154 Jlaiy) :PREL 301

S5 ¢ sl DY) s Juai¥) ijals e Sl by ylaill e Co il 5 a1 4l ey yualaall allall aMe Y1 Ao shain o sgiar Ciy yaill ) jiall 138 Chngy
(Ea) 5 Al sl Aelia (i pall Alimill ol sial) el sall Ae Y] el sl Adlanall il sl sLaY) VIS 5) Al sall Jlai¥) Qs sl (520 sall ol 3l 5 pgd
Al (e Yl delia 5 e juall 3 sal) Aasil) & eSle YD 33550 Al jine) 5 il 58 «ALaIYL A8 peall Gaand ) el 138 s

MASC 311: Feature Writing (2-2-3)

The course introduces students to feature journalism including profiles, immersive reportage, in-depth interviews, and opinion pieces.
The course trains students on using journalistic and storytelling methods to — through assignments- produce original features. The course
thoroughly covers research, fact-gathering, investigating, editing, reporting, interviewing, structuring, and narrating techniques, so
students can confidently share and lead their journalistic projects (features) (Prerequisite: MASC 206).

(2-2-3)450 50 ddlauall :MASC 311

dlgy9 ddsuall Ul plascwl e oMl Coyus éBJ‘ OYlieg ddaniall blogdl @Mliey Al ddsuall el LUS Wlylge Ml yaall (o
shyrlg ¢ pladl sliely ¢ py=illy ¢ Gadodly ¢ (@Slasd) pazr NS (1o ¢ BBy Suadl dais e Sl oy .WTJ:ULEJ &Y - wladldl M oo - pawdll
(MASC 206 : @l Cllazall) . dak &bl ogalive 83L8 (o M)l (e (3 ¢ 3l OLidsy ¢ Ll

MASC 340: Radio Production (2-2-3)

This course deals with all stages of production for radio, where the student learns about the stages of preparation of programs. The
course also deals with the techniques of writing radio scripts for drama programs. It also deals with the director's tools, radio
production elements, and equipment’s used in radio production. Radio and audio directing and editing in the areas of advertising,
news, programs, and crafts required in the treatment of such programs (Prerequisite: MASC 206).

(2-2-3) £I5Y1 zWY! :MASC 340

ol 2hd! anbd! HUS Olads J) yydell poyai WS Wings 4448y el slue] J>he e LIl dhay Gy AcliW Z Y U=l 438 ) a1 1de Jobiy
y.ly.w}” ‘st.e\ Lt Jolis WS« uf-‘..\)“ Cbu)’l k3 Aol Oildaadly 8542919 L;-b)” qu)”ﬁob&j @z‘m Olgaf Al oot IS dee 131 A ging dnalyll
(MASC 206 : 3l Cllatall) el dl ods Jie daelas & dgllaall ldy=lg zaldlg LsVlg odeY Y xo & gligelly ucl.))” zhaYl old,>y S

MASC 341: TV Production (2-2-3)

The key objective of this course is to introduce students to the stages of television production as well as how to translate scripts or
written texts into television templates, as well as understanding the roles and responsibilities of the television team (director, editor-
in-chief, scriptwriter, shooting manager, decorator, studio manager, etc.). Besides providing students with the basic components of a
television studio, this course also provides them with the skills for setting up locations and planning shooting stages, as well as
understanding the differences between day and night shooting techniques, the types of lighting used for each, how they are
distributed, and how they differ according to the television template, as well as the differences between live and recorded television
production. (Prerequisite: MCPR 208).

(2-2-3) Ggp3aldl WY 1 MASC 341

lpins 153 ogd 1 BLEYL ¢ i3l g3 I Byl o il f oot Aay S 0S5 3 3l U oy R Ciyad L]yl 0 Gt
OB (O g3kl gaogrud Al ubjioﬂ.: OMall g3 Ll I (&) ITYRL Vo, | JURVS cpasanll (gl pie ¢g3y bl 936‘_)3):6 o) ) Ogaraldl (30,8
Lete IS Aol 5591 15l Blais Syl L (g oS! g J] BV syl Jorlyad Ll slgallslde] blgar Ll g 3,a)

(MCPR 208 : @l Cllaiall) . Joxanadly _ileoll L}f)n.lﬂ‘ CLU)‘J\ om B9, elliSy c@f_}.&lﬂ\ G.S}AJJ\ o Laliss LSy dlgaygs o Sy

PREL 302: Writing for Public Relations (2-2-3)

This course deals with the concept of writing styles for public relations, writing press and radio news releases, public service
announcements, writing letters, memos, and reports, writing speeches and writing for pamphlets and flyers, writing for interactive
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media and public relations announcement. The course also familiarizes the student with the patterns and forms of media messages
used by public relations and the elements of successful public relations writing (Prerequisite: PREL 268).
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MCPR 300: Media Design and Layout (2-2-3)

The course aims to provide students with the skills of both print and digital media design. The course also deals with the concept of
design, basic theories, and visual and aesthetic variables that govern it. Students will learn about the typographic and graphic elements
and how to utilize them in press production. The course also familiarizes students with the most popular software used in print and
digital design as well as production (Prerequisite: MCPR 211).
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MASC 342: Radio and TV Directing (1-4-3)

This course aims to introduce knowledge of the director’s and his/her assistant’s tasks during the production of radio and TV programs,
understanding and realizing how to implement the script into audio or visual content in cooperation with the editor-in-chief and
shooting manager, provide students with information about the stage of television shooting or radio recording, realizing the
techniques of radio directing, identify the types of microphones and their uses, identify the most important programs used in the
radio production process, get familiar with the basics of television image formation, understand the lighting techniques, identify the
differences between the components of the decor according to the nature of the television template, identify the types of cameras,
their parts, movement and shot sizes and identify the types of lenses and their characteristics and impact on the perspective of the
image.
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MASC 343: Digital and Mobile Journalism (1-4-3)

The course explains the concept, types, features, and techniques of online journalism. It highlights the role of audiences (Internet
users) in contributing to its content and interactivity levels. The course discusses further the similarities and differences between the
techniques of digital journalism and mobile journalism in terms of reporting methods, storytelling, design, advertisement, and
production process. The course also trains students in utilizing smartphones/applications to write, edit and produce journalistic
material. (Prerequisite: MASC 311).
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PREL 412: Integrated Marketing Communication (3-0-3)

On this course, students learn about the concept of integrated marketing communications, the principles of integrated marketing
communication, the marketing communication process, levels of marketing communication, marketing mix elements, marketing
communication strategy and planning. The course also deals with the elements to be analyzed in planning marketing communications,
marketing communication budget planning, the factors influencing the selection of marketing communication mix, communication
relevance to marketing mix elements, marketing communication campaign components, and the role of the Internet in marketing
communications (Prerequisite: MAKT 201).
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MASC 344: Media Editing in English | (2-2-3)

This course aims at developing students' skills in writing and editing the various arts and forms of journalism and information in English
such as news, reports, articles, etc. The course covers editorial rules of the media content in English and provides students with the
opportunity to submit practical applications and media topics in various templates and forms in English (Prerequisite: ENGL 210).
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INTR 471: BSMCPR Internship (0-0-3)

The field training course (Internship) provides students with an opportunity to integrate the academic skills acquired within the
university with applied professional and personal skills, as well as developing student's skills so that they can acquire planned practical
learning experiences to enable them to integrate their acquired knowledge through classroom learning with the practical
competencies and skills available through practice in the real professional environment. The professional field training program
requires that the student spend at least 240 hours of on-the-job training, during which the student will be assessed by professional
and academic supervisors to evaluate his/her success in meeting the field training requirements (Completion of at least 90 credits
and minimum CGPA 2).
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MASC 411: Media Translation (2-2-3)

This course aims at providing the student with the professional skills needed to translate media content. During the course, the
student, through practical practice, translates several texts published in newspapers, magazines, media sites and news agencies. The
course helps the student to acquire a wide range of terminology, idiomatic expressions and abbreviations used in the media and to
develop his/her skill in translating these expressions into Arabic, as well as the ability to edit translated texts to reflect sound media
language that can render them publishable (Prerequisite: MASC 311 & MASC 344).
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PMRM 498: Research Methods in Mass Communication & Public Relations (2-2-3)

The course aims to introduce students to scientific research and its importance in the field of media and public relations. It also
provides students with the skills related to scientific research, such as the use of library and references, designing scientific tools for
collecting data in media research, preparing a research plan, and identifying the types of research and methods used in scientific
research in the field of Media and public relations. It deals with the mechanism of formulating hypotheses and scientific questions,
writing a scientific research report, and presentation skills to present the results of scientific research (Prerequisite: ETHC 397 and
Completion of at least 90 credits).
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MASC/PREL 499: Project in MASC or PREL (0-6-3)

The graduation project course in mass communication aims at providing the student with the opportunity to prepare and implement
an integrated media project that reflects the various knowledge and skills acquired by the student during the study of the program,
based mainly on independent self-learning. It provides an opportunity to obtain practical experience in his/her field of specialization
as well demonstrate independence and originality, planning and implementation skills, leadership and organizational capabilities,
time, and resource management. The course also allows the student to develop his/her intellectual and practical capabilities in the
service of the community through media and communication experiences. The graduation project is conducted in group or through
individual work and under direct guidance from the project supervisor (Prerequisite: PMRM 498).
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PREL 447: Media Production for PR (2-2-3)

The course aims at preparing the student for the process of the financial, literary and artistic planning for media production in public
relations according to the target audience with a focus on the methods, components and technical stages to produce various print
media and audio-visual materials. This course also aims at providing the necessary skills in the field of public relations publications.
The course deals with the technical and scientific bases for directing and producing publications, typographical production of images
and titles, production of the front page, inside pages and advertisements in public relations publications. The course aims to design
and produce advanced printed forms such as newsletters and magazines establishment and production of brochures and annual
reports. The course also aims to provide the student with the ability to plan and produce media and communication materials in the
field of public relations, with a focus on audio-visual materials used by public relations, including radio and television programs,
recorded programs, documentaries, multimedia presentations and applications of an advertising or promotional nature. (Prerequisite:
PREL 402).
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MASC 444: Media Editing in English Il (2-2-3)

The course aims at developing a high level of verbal and written communication skills in English, for students from non-native English-
speaking backgrounds. It therefore trains students on how to conduct as well as write journalistic interviews in English. The course
also introduces students to the styles, structures and writing techniques used in features, investigative reports, and opinion pieces
published in English media outlets (Prerequisite: MASC 344).
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MASC 464: Documentary Films (2-2-3)

This course introduces the definition of the concept of the documentary film, its essence, the stages of its development, how to deal
with the idea or subject in changeable reality, the treatment of factual material, determining the method of presenting the subject,
building, organizing, selecting and arranging the required material, presenting the film-maker’s vision of the content to the target
audience, and preparing the cinematic treatment. Subcategories include types of content, types of treatment, types of
constructivism, poetic documentaries, determining the work plan, identification of the aesthetics of the experimental trends in the
short film (model analysis of Robert Flaherty and Grierson), film format and visual expression strategies, expression strategies
through commentary and dialogue, and expression strategies through symbolic montage. In this course, the student learns to
produce television programs, starting with collecting news from the archives and the Internet, using it in as a unified constructional
unit and linking it with premade footage to create its own context. The student also learns skills of changeable reality photography
and receives training in the use of external (outside the studio) video cameras and microphones, in addition to the use of internal
studio equipment. The student submits a project at the end of the course (Prerequisite: MASC 341).
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MASC 467: Specialized Journalism (2-2-3)

This course focuses on the study of the methods, principles and language of specialized press writing and coverage, and examines the
concepts and patterns of specialized newspapers and magazines. The student studies, in a practical way, the basics and skills of
specialized journalistic writing and coverage in a variety of areas including political, sports, economics, health, scientific,
environmental, cultural, artistic, women and child journalism. The student submits press coverage and written assignments related
to a selected number of these areas under the supervision of the course instructor. Further, the course introduces rules, skills and
conditions for the preparation of press investigations, reports and interviews, their types and methods, techniques and skills of
interviewing, types of interviews, types of questions and techniques of question formulation and building question traps. The course
is based on practical training in planning, field implementation and writing for investigations, reports and other press texts
(Prerequisite: MASC 311).
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MASC 474: Social Media (2-2-3)

The course deals with the concept of social networks, their characteristics, the most prominent scientific models that explain new
media phenomenon, social networking, the most prominent of these networks, the identification of their positive and negative
impacts on individuals and communities, their use in media campaigns, the mechanisms in which they influence public opinion, the
skills of building strategic plans in social networks and their uses in the field of public relations. The course offers practical training in
these skills (Prerequisite: MASC 343).
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PREL 422: Public Opinion & its Measurement (3-0-3)

The course aims to study the phenomenon of public opinion as a social and communicative phenomenon and develop students’ skills
in the field of measuring and surveying public opinion. The course presents the concepts of public opinion, its different types, its
development in modern societies, the study of factors influencing its formation, and the role of traditional and modern media in
forming public opinion. It also deals with the role played by public opinion in societies, as well as the scientific methods, procedures
and steps to measure public opinion by following the various scientific and statistical techniques employed in this regard (Prerequisite:
MCPR 232 & STAT 101).
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PREL 439: Strategic Communication in Public Relations (3-0-3)

This course deals with the principles of strategic communication. It also tackles the emergence of this concept, methods of
communicating with the public and activating its role in various forms such as advertising, public relations, direct marketing and e-
marketing of goods and ideas. The course also deals with theories and models that practice strategic communication in public relations
(including ‘Broome and Dozier models, Grunig and Hunt models and other theories in public relations, as well as various schools of
public relations). Students analyze the relationship between strategic communication in public relations and media, and draw
strategies and tactics of communication, crisis response, and handling of media and international public relations (Prerequisite: PREL
340).
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PREL 464: Protocol & Event Management (2-2-3)

The course aims at providing students with the knowledge and skills to prepare and plan effective communication for special events,
develop communicative skills (audio and oral), learn the code of conduct during events and the protocol rules concerning VIPs, and
learn protocol rules related to public relations activities that are followed in special occasions (Prerequisite: PREL 340).
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PREL 477: Crisis Communications (3-0-3)

In this course, the student gets introduced to the concept of crisis management in terms of concept, dimensions, characteristics, types
and the role of public relations management in solving them according to strategies and plans studied addressing the stages of
development of these crises. In addition to studying ways to negotiate in crises (Prerequisite: PREL 301 & PREL 302).
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PREL 484: Digital Public Relations (2-2-3)

The purpose of the course is to use the Internet as a mean of communication in the field of public relations and to know to what
extent these sites benefit from the possibilities of the Internet to facilitate their communication with citizens & the media, and the
mechanisms of adopting the model of electronic dialogue in communication with their target audiences and the use of technologies,
interactive communication methods, communication strategies followed by public relations on the Internet, the quality of the tools
used, the promotion methods followed, the features of the content provided, the communication techniques used, the most
important elements of their design, the nature of the theoretical model & the communication practices used in these sites
(Prerequisite: PREL 302).
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ARAB 101: COMPOSITION FOR NATIVE SPEAKERS OF ARABIC I (3-0-3)
A practical language course that aims at developing the writing skills of native speakers of Arabic. The course develops skills such as
journalistic writing and letter writing and pays special attention to the development of personal style.
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ENGL 101: ACADEMIC ENGLISH I (3-0-3)

This course develops the student’s ability to use the language for academic study as well as in everyday situations. It offers practice

in reading comprehension, grammar, vocabulary-building, and writing short texts. (Prerequisite: (ENGL 052 & ENGL 055) or passing
placement test).

(3-0-3) 1 dunl=cY) &l (ENGL 101
sl TS 5 il i) ol g ae ) sl Bl g (8 s jlan adhy el Bl B e L IS 5 el €Y Al ,all FAD st o Ul 3508y iall 138y gk
(sl 3aa3 Ll Slis) 5 (ENGL 052 & ENGL 055) :Gibad) allaiall) s _yadll

UC Approved Paper No.: UC/P 608/2023 Bachelor’s Degree in Mass Page 14 of 17
Communication and Public Relations (BSMCPR) Programme



Ahlia University
COLLEGE OF ARTS & SCIENCE
BACHELOR'S DEGREE IN MASS COMMUNICATION AND PUBLIC RELATIONS

BSMCPR 22-23

ENGL 102: ACADEMIC ENGLISH II (3-0-3)
This course is a continuation of ENGL 101. It further develops students' reading, writing, listening, and speaking skills needed for
academic study and everyday communication (Prerequisite: ENGL 101).
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ENGL 201: ACADEMIC ENGLISH III (3-0-3)

The third is in a series of integrated language courses to develop the student’s proficiency in using the language for academic study
and everyday communication. Emphasis is placed on developing the student’s ability to read longer texts and write multi-paragraph
texts as well as speaking skills. (Prerequisite: ENGL 102)
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ENGL 210: TECHNICAL REPORT WRITING (3-0-3)

This course provides skills needed for planning, structuring, and writing technical reports in English for various specializations. The
course also covers essential language structures and vocabulary in line with English proficiency standards commonly required for
efficient technical report writing. At the end of this course the learner will be able to communicate by writing technical reports with
the use of visuals and technical paper layouts. (Prerequisite ENGL 201)
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HIST 121: MODERN HISTORY OF BAHRAIN (3-0-3)

This course focuses on the importance of the strategic location of the Kingdom of Bahrain; Bahrain’s history since early 1600; Al-
Utoobs and the rise of Zubara; the beginning of the Al-Khalifa era; Bahrain under the British protection & independence and the
building of the modern state; modernization of the political-administrative and legal systems; economic and social development in
Bahrain.
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HUMR 101: PRINCIPLES OF HUMAN RIGHTS (2-0-2)

The course covers the basic principles of human rights through the definition of human rights and their scope with a focus on
International Conventions of Human Rights, which includes the following documents: United Nations Charter, Universal Declaration
of Human Rights, International Convenient for Civil and Political Rights, International Convenient for Economic, Social and Cultural
Rights and Convention against Torture and Other Cruel, Inhuman or Degrading Treatment or Punishment. It also covers the protection
mechanism and institutional administration of rights and general freedoms in the Kingdom of Bahrain.
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ITCS 101: INTRODUCTION TO COMPUTERS & IT (2-2-3)
This course is an introduction to computer and information technology. The aim of the course is to introduce computers (their uses,
development, components, hardware, and software) to the students and to teach them how to use MS Office.
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MAKT 201: PRINCIPLES OF MARKETING (3-0-3)

This course serves as an introduction to marketing in general, and the marketing process. Students will develop a thorough
understanding of the marketing concept/process, the marketplace, and the differences between consumer and business markets.
They will also learn how to design a customer-driven marketing strategy that employs the marketing mix, whilst keeping pace with
digital age developments linked to marketing activities (Prerequisite: MAGT 121).
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MATH 103: MATHEMATICS I (3-0-3)

Math 103 is an introduction to introductory mathematical analysis for business, economics, life, and social sciences. Students will
learn how to write and solve the system of linear equations using Gauss elimination, quadric equations, linear inequalities (analytically
and graphically), absolute values, functions, composite functions, inverse functions, exponential functions, and logarithmic functions.
They will also learn how to determine compound interest, present and future value, and annuities. They will be able to develop a
matrix and an inverse matrix and use operations with matrices to solve linear systems. The students are assigned assignments to solve
to prepare them for the exams. Assignments and exams cover all material (Prerequisite: MATH 053 or passing placement test).
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MATH 104: MATHEMATICS II (3-0-3)

Math 104 is a calculus course designed for students studying business, economics, and other business-related programs. Besides
business students, mass media and interior design students also take this course. This course involves limits, differentiation, and
integration of a variety of functions, such as simple algebraic functions, as well as exponential and logarithmic functions. It also
includes the application of differentiation and integration for business-related problems such as marginal costs and total costs, as well
as price, marginal revenue, and revenue (Prerequisite: MATH 103 or passing placement test).
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STAT 101: Introduction to Statistics (3-0-3)

Stat 101 is an elementary course that begins by familiarizing the student with new concepts as applied to the extraction of meaningful
information from random sets of data. It covers descriptive statistics and leads on to frequency and its distribution, variance and
standard deviation, probability, expected values, discrete and continuous probability distributions, correlation, and regression
(Prerequisite: MATH 053 or passing placement test).
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MASC 439: PRESENTING & PERSUASION SKILLS (1- 4 -3)

This course introduces the foundations and skills of recitation and phonemes. Students will learn the basics of persuasion and persuasive
methods used in the media to determine how recitation proficiency relates to listeners' willingness to be persuaded. Students will also
learn how to deliver and harness the components of the vocal apparatus with body language to persuade viewers and listeners.
Additionally, it enables them to understand dubbing skills and techniques, and how to utilize the different layers of voice according to
the scenario’s personality traits (prerequisite: MASC 206 & ETHC 397)
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MASC 456: TV & RADIO EDITING (1 - 4 -3)

This course aims to introduce the concept of video and audio editing and its modern techniques, focusing on the basics and dimensions
of the image, color theory, the use of effects and transitions between audio and video clips, and exporting the image to radio and TV
channels as well as different social media sites (Prerequisite: MASC 342).
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